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Through Retrospecs 
Another Year Starts 
Batchelder’s Dream 
Blossoms 
Pontiacing Eastward 
Fisher Likes Racing 
-—2eoe < 


By 


Chris Sinsabaugh 


8 eee PARTICULAR gasoline- 
bred Edward Bellamy, peering 
through his retrospecs, is “Look- 
ing Backward” over his editorial 
activities of the past 12 months. 
Just one year ago the first De- 
troit-published issue of Automo- | 
tive Daily News 
press, an epoch in this writer’s 
newspaper life, marking as it did 
his stepup from Detroit corre- 
spondent of a New York ADN to 
the job of editor of the same 
publication carrying a _ Detroit 
date line. 

What a year it has been! The 
move to Detroit was a logical one 
and one that has proved the wis- 
dom of the publisher, for here in 
the motor capital ADN is on top 
of the news at all times. Here is 
where you feel the pulse of the 
industry as a whole; here things 
are happening; here ADN can 
best serve its public in giving it 
news when it is news. 

* OK * 


AN EDITOR of an automobile 
trade paper couldn’t ask for a 
better setup than ADN under its 
present policy. The mid-week, 
four pages and carrying no ad- 
vertising, is a unique departure 
from usual trade paper practice, 
giving tabloidically the happen- 
ings of the first part of the week. 
The week-end issue, going to 
press on Friday evening, com- 
pletes the job and assures ADN 
readers getting practically every- 
thing that has been going on for 
the complete week. 

And there have been times 
when big news broke on a Satur- 
day when we have held over a 
day to get it, yet reaching most 
of our readers on Monday morn- 
ing as usual. Examples of this 
were had when W. S. Knudsen 
was made executive vice-presi- 
dent of General Motors, and when 
new heads were named for Buick, 
Pontiac and Oldsmobile. ADN 
carried this news a week ahead 
of its competitors. 

+ * * 


PERHAPS YOU will excuse the 
editor for being proud of one ac- 
complishment during his first 
year in the chair—the General 
Motors silver anniversary num- 
ber, published Nov. 29, following 
the official selection of ADN by 
the giant corporation to tell 
about its 25 years of progress. 

Such an assignment was right 
down the alley of an editor who 
has grown up with the industry 
and whose memories of its de- 
velopment are his chief asset. 
Given a free hand to tell the GM 
story as he knew it, the writer | 
sorta feels as he did a job in this| 
148-page issue which should be 
one of the motor text books for | 
this and following generations. 
So please pardon the blushes. 

Here in this shop we of the edi- 
torial staff believe ADN has 
carved a most definite niche for 
itself as a publication which has 
only news to sell—something dif- 


(Continued on Page 8) 











came off the| 


Labor Bill Still Threat 


Price Rule Omits Dealers 





NRA Taboo 
on “Fixing” 


Is Clarified 


| Anat Tree ‘tu To Pre- 
vent Growth of 
Monopolies 


Bulletin 


The following telegram was 
received today from F. W. A. 
Vesper, code administrator 
for the Motor Vehicle Retail- 
ing Code: “Market provisions 








ciation representatives were 


of the Motor Vehicle Retail- 
ing Code are not included or 
contemplated in the  state- 
ment (regarding price-fixing) 
given to the press by the 
administration.” 


Washington, June 8.—Price fix- 
ing was definitely and officially 
banned by the NRA today in a 
new policy which will require the 
revision of scores of codes to per- 
mit freer competition. 

The force of the anti-trust laws 
against covert, price-maintaining 
combinations was made unques- 
tioned by the new plan, which 
reduced all code restrictions on 
prices to the simplest terms, on 


(Continued on Page 8) 


G.M. May Sales 
Total 95,253; 






and your employes. 


throughout the nation. 
communicate with 


becoming law. 


Ford Has Plan 
For Delivery 


by those attending the Century 
of Progress may come to this 
city via train, at reduced rates, 
and then drive back in a car or- 
dered in the home town but de- 
livered in Chicago, has’ been 


Co. 
The customer places his order 


dealer but arranges to pick up 
the car in Chicago. The average 
freight and delivery costs saving 
thus effected is sufficient in most 
cases to pay the cost of the rail- 
road journey to this city. The 





382, 125 To Date 


Detroit, June 8.—Sales by Gen- 
eral Motors dealers to consumers 
in the United States during May 
reached a total of 95,253 units ac- 
cording to a report issued by the 
corporation today. This com- 
pares with 85,969 units during 
May a year ago but represents a 
decline from the total of 106,349 
during April of this year. May 
was the first month this year in 
which sales fell below the total 
of the preceding month. Deliv- 


(Continued on Page 13) 


Feature Talks 


At MEWA Meet 
Begin June 14 


Chicago, June 8.—Feature talks 
before the annual MEWA sum- 
mer conference of regional asso- 
an- 
nounced today at headquarters of 


the Motor and Equipment Whole- 
salers Assn. 
open next Thursday morning and 
continue through Saturday at the 
Edgewater Beach hotel. 
of the organization, 
chell will call the sessions to or- 


The meetings will 


As head 
E. T. Sat- 


der and deliver his presidential 


address on important considera- 


(Continued on Page 3) 


local dealer, of course, receives 
full credit for the sale. 

In all parts of the country Ford 
dealers and local station agents 
have been instructed to co-opera- 
ate with each other. Railroad 
stations will display a Ford poster 
bearing the instructions “See 
Your Station Agent”; Ford deal- 
ers will display a poster cap- 
tioned “See Your Local Dealer.” 

Ten railroads are said to be 
participating | in the plan. 


worked out by the Ford Motor | 


in the usual way with his local} 





Renew Your Protest 


On New Wagner Bill 


Your letter or telegram to the President, your Congress- 
man and Senator today may help to defeat the Wagner Bill 
which if not defeated may operate to the detriment of you 
If you hesitate your protest may be 
received in Washington too late. 
an analysis of the new bill and the opinions of the press 
Read these, make your decision and 
your representative. 
that you speak now to help prevent the Wagner Bill from 


At Exposition | 


Chicago, June 8.—A plan where- | 





In this issue you will find 


It is imperative 






GM Spring Shows 
Report Records 
As Heat Abates 


Detroit, June 8.—The 
exhibits of General Motors pro- 
ducts being held simultaneously 
in 60 cities during the week from 
June 2 to 9 inclusive sweep on to 
high sales records as_ reports 
come in from the field. 

Car sales are up 28.6 per cent in 
27 cities where shows were held 
in 1932 and truck sales show the 
remarkable gain of 311 per cent. 
These figures are for the first 
four days of the shows. 

The advent of cooler weather 
Wednesday in most cities brought 
an immediate response in _ in- 
creased attendance. More thou- 
sands are jamming the exhibits 
as the shows draw to a conclu- 
sion. It is safe to predict that 
the attendance for the last three 
days will be double that of the 
first three days. In Detroit, for 
example, the first cooler evening 
brought an increased attendance 
of 3,000 more than the average up 
to that time and the second night 
jumped by 5,000, Cleveland has 


(Continued on Page 7) 


U.S. to Spend Billion 
on Highway Programs 


By 


Washington, June 8.— Federal 
participation in the nation’s high- 
way program to the extent of vir- 
tually $1,000,000,000 during the 
next three years stands assured 
today. Immediate House concur- 
rence in Senate changes in the 
highway bill which the former 
passed two weeks ago is destined 
to make the measure ready for 
the signature of President Roose- 
velt next week at the latest. 

Actually the bill, which was 
passed by the Senate without a 
record vote, carries an appropria- 


tion of $493,000,000, an increase 
of $33,000,000 over the House 
measure. 

It assures the expenditure, 





WILLIAM ULLMAN 


however, of a total of $923,000,000 
during the next three years. That 
is because the new appropriation 
by the Federal Treasury will be 


called upon to supplement the 
$230,000,000 remaining from last 
year’s $400,000,000 PWA _ appro- 


priation, and $200,000,000 which it 
is proposed that the states shall 


furnish in the fiscal years 1936 
and 1937. 
The bill which now awaits 


House concurrence differs slight- 
ly in some particulars from the 


original as a result of Senate 
modifications. 
The Senate measure appropri- 


ates, aS an emergency grant, 


(Continued on Page 6) 





national 


— Wagner Opus 
Wins Support 


From Labor 











Passage Hinges On Steel 
Peace; Industry 
Voices Protest 









(Speciat ADN Washington Bureau) 

Washington, June 8.— Oppo- 
nents of the Wagner Industrial 
Adjustment Board Bill today 
watched efforts of Federal offi- 
cials to circumvent the threat- 
ened strike in the steel indus- 
try, recognizing that the set- 
tlement likely would be fol- 
lowed by removal of the Wag- 
ner Bill from the “must” list. 

Steel makers consent to a 
board similar to the Wolman 
board today and meanwhile the 
Wagner Bill waited for a place 
on the Senate calendar just as 
it has been for a week since 
being favorably reported by the 
committee on labor and educa- 
tion. 


By CHRIS SINSABAUGH 


Clothed in new language, but 
embodying most of the objection- 
able features of the _ original 
measure, the revised Wagner la- 
bor bill is now before Congress 
and in imminent danger of be- 
coming law unless every person 
negatively affected by its regis- 
ters immediate protest at Wash- 
ington. 

The new bill is considerably 
changed in form, but still has for 
its primary objective delivering 
the American workman over to 
organized labor leaders. 

The bill defines “unfair labor 
practices.” Yet every one of them, 
punishable in the courts, is aimed 

(Continued on Page 10) 


T rucker rs Draft 
Cost Formula 
ToGovern Rates 


Washington, June 8.—After a 
two-day conference called by the 
American Trucking Assns. Inc., 
some 80 truck operators from 35 
states drafted a cost formula as 
a basis of measuring the ad- 
equacy of trucking rates. 

There was a sufficient sprink- 
ling of expert truck transpor- 
tation accountants at the meeting 
to assist in drafting the in- 
strument that would work for 
all types of haulers. 

Following general discussion 
about depreciation, items of cost, 
insurance, taxes, and other re- 
|/lated matters, sub-committees 
were appointed to draft recom- 
mendations covering the various 
| sub-topics considered. These re- 
ports were handed over to a gen- 
eral committee which was en- 
trusted with the task of drafting 


(Continued on Page 7) 
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AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 9, 1934 


April Registrations Find Five Leaders Unchanged 


Makes 


Continue Earlier Spurts 


By TED DEVLIN 


Detroit, June 8.—Complete pas- 
senger car returns for April find 
the positions of the five leaders 
unchanged, Chevrolet, Ford, 
Plymouth, Dodge, and Pontiac, in 
that order. 

All the leading makes contin- 
ued sales spurts that began sev- 
eral months ago. Chevrolet regis- 
tered 63,468 units, 23,051 better 
than its April efforts of last year, 
a gain of 57.4 per cent. Its share 
of total registrations, however, 
dropped from 34.51 per cent in 
April, 1933, to 28.51 this April. 
Chevrolet registrations for the 
first four months of this year 
total 146,328, compared to 122,770 
a year ago. 

Ford Second Nationally 

Ford is in second place with 
61,950, compared to a total of 25,- 
634 last April, bettering its record 
by 142 per cent. It secured a 
larger share of the field this year 
than last, pushing the total up 
from 21.36 in April, 1933, to 27.94 
in 1934. Total Ford registrations 
up to the first of May were 162,- 
788, which is the best four-months 
record of any make. Ford efforts 
in the same period last year were | 
rewarded with 65,190 registra- | 
tions. 

Third place in comparative | 
standings goes to Plymouth, 
which registered 34,274 cars dur- 
ing the month, representing 15.37 
per cent of the total. This was 
an improvement over the 11.94} 
share of the field recorded a year 


ago, when 15,327 dots were placed | 


| period since the price reduction, 


Plymouth Breaks 
All Own Records 


For Production 


Detroit, June 8.—All its former 
production and shipment records 
for May were broken last month 
by the Plymouth Motor Corp., it 
was revealed today. 

During the month, a total of 
46,246 cars were produced and 
shipped, an increase of 26 per 
cent over the same month of last 
year. This was also a gain over 
the previous month, when 45,755 
cars were produced and shipped. 

These figures were announced 
here by D. S. Eddins, vice-presi- 
dent and general manager of 
Plymouth. 

Eddins stated that during the 
first five months of this year 
Plymouth production and_ ship- 
ments had also broken all previ- 
ous records for a similar period. 
During this time a total of 192,155 
cars were produced and shipped, 
This was 115 per cent ahead of 
the first five months of 1933, and 
is more than half again as many 
cars than were shipped during 
the entire year of 1932, and al- 
most double the shipments of the 
entire year of 1931. 

“The recent price reductions on 
the Plymouth line has already 
made itself felt in dealer orders,” 
Eddins said. “In the 24-hour| 


our orders from dealers by wire 
and long distance telephone have 
shown a substantial increase. 


General Motors Truck 





Makes Price Reduction 
Detroit, June 8.—General Mo- 





on the map of registrations. This | 
year to year increase (18,947) 
units), was a climb of more than 
123 per cent. Plymouth retains 
third place, for the first four| 
months, having registered 45,155 | 
cars in that period. 
Dodge Up 97% 

Dodge, in fourth place, regis- | 
tered 11,523 units during April, | 
representing 5.17 per cent of the | 


entire monthly total (4.86 per cent 
of the total last year when 5,841 
cars were registered). This was 
an improvement of 97.2 per cent 
over the Dodge April, 1933, record. 

The spurt carried Dodge from 
fifth to fourth place in the stand- 
ings. 

Pontiac, fourth in comparative 
standings a year ago, dropped a 
peg into the place vacated when 
Dodge moved into fourth. This 
right to the number five position 
was gained by registering 9,609, 
21.5 per cent over the April, 1933, 
figure of 7,905 units. 

Buick and Oldsmobile changed 
positions during the two Aprils, 
Olds moving from seventh to 
sixth, and Buick taking seventh 
place. Terraplane moved into 
eighth place from ninth a year 
ago, dislodging Studebaker. The 
latter make took the vacated 
ninth place. Chrysler completes 
the list of makes in the first ten, 
occupying the same place as in 
April, 1933. 

Hudson registered better than 
ten times as many cars this April 
than last, 3,166 compared to 316, 
and climbed all the way from 21st 
to 11th in comparative standings. 
This is a gain of more than 900 
per cent. 

Quarterly Compilations 

Other notable changes in the 
standings, occasioned by the in- 
creases or decreases in registra- 
tions, include Auburn which 
moved from 17th to 20th, Austin, 
from 19th to 25th, Graham, from 
14th up to 12th, and Willys, from 
12th to 19th. 

The total for the month is 222,- 
900 in 1934, compared to 119,973 
in 1933, a gain of 102,928, or 85.7 
per cent. 

Registrations in the first quar- 
ter, which were 329,416 this year 
compared to 228,065 a year ago, 
a gain of 44.4 per cent, placed 


(Continued on Page 14) 


tors Truck Co. announced today 
a price reduction on their one 
and one-half to two ton truck 
recently introduced amounting to! 
$25 on short wheelbase chassis | 
and $30 for long wheelbase. This 
brings the base price of = 
model T-16 down to $570.00. No | 
other price decreases are seniotas! 
plated, it was said. 








Dodge 


FORD 
Ford 


GENERAL MOTORS 
Buick 
Cadillac 
Chevrolet 
LaSalle 
Oldsmobile 
Pontiac 


HUDSON 
Hudson 
Terraplane 

NASH 
LaFayette 
Nash 

AUBURN 

AUSTIN ..... 

CONTINENTAL 

FRANKLIN 

GRAHAM 

HUPP 

PACKARD 

PIERCE-ARROW 

REO 

STUDEBAKER 

WILLYS 

MISCELLANEOUS 
MARCH TOTAL 


*Not in production in 1933. 





IGM Caddie Plant 
Production Over 


Total for 1933 


Montreal, June 8.—Entering the 
final month of the first half-year, 
production at the Oshawa plant 
of General Motors of Canada, 
Ltd., has already far surpassed 
the total for the year 1933, and 
is still proceeding at the most 
active rate in years, according to 
figures released today by H. A. 
Brown, general manager. 

The total output of last year 
was passed several days ago, 
Brown said, and the margin over 
the whole of 1933 is now some 
5,000 cars. Current shipments are 
heavier than at any period dur- 
ing the past several years. In- 
dicating the rate at which deliv- 
eries are being made, factory 
shipments during one week re- 
cently were 1,944 cars and trucks, 
compared with 726 for the same 
week last year. 

The figures reveal a decided 
upturn in commercial business, 
the total truck production through 
May this year being approximate- 
ly twice as great as in the same 
period last year. 

Still more conspicuous is the in- 
crease in export deliveries. More 
than four times as many cars 
and trucks have been sent abroad 
to date this year as were shipped 
up to and including May last 
year, the total being well over 
6,000 units. 

Factory schedules for June 
show little sign of diminishing. 
Plans call for production of about 
7,000 units for domestic and ex- 
port delivery. 


Chrysler Prospects 
Double Those in 1933 
Chicago, June 8.—Sales pros- 
pects and the number of persons 
taking demonstrations with 
Barney Oldfield and his drivers 
since the World’s Fair opened are 
double the same period last year, 
it was announced today by David 
S. Franch, manager of the Chrys- 
ler exhibit. Up to Wednesday 
night, 63 sales of Chrysler, De 
Soto, Dodge and Plymouth cars 
had been made while prospects 
totaled 317 and 8,251 visitors took 


; demonstration rides. 


A Little Peeseiine 





Alfred P. 


on the Key, And 


Sloan jr., General Motors president, from his New York 


office makes the GM spring show in Boston blaze with light. 


Total 1934 Production 
Estimated at 2,850,000 


Detroit, June 8.—The National 
Automobile Chamber of Com- 
merce estimates May production, | 
including passenger cars and| 
trucks, at 336,657. This is a drop} 
of 11 per cent from the April} 
total of 360,620, and an increase | 
of 48 per cent over the May 1933 
total of 227,743. 

Automotive Daily News, in the | 


issue of June 2, estimated May | 
production at 335,000 units. | 
The total production for the} 


year to date, 1934, counting the| 


estimate for May, is 1,429,760. | 
Total production for the years) 
1932, 1933 aver-| 


1929, 1930, 1931, 


April Registration Analysis 


April Total April 

Position Registrations 
1934 1933 1934 1933 
50,706 25,024 
10 10 3,529 2,282 
14 11 1,380 1,574 
4 5 11,523 5,841 
3 3 34,274 15,327 
62,184 25,877 
2 2 61,950 25,634 
23 23 234 243 
89,880 56,781 
7 6 6,449 4,413 
16 18 672 426 
1 1 63,458 40,407 
15 20 781 318 
6 t 8,911 3,312 
5 4 9,609 7,905 
8,966 2,886 
11 21 3,166 316 
8 9 5,800 2,570 
1,751 1,040 
22 * 250 . 
13 13 1,501 1,040 
20 17 373 650 
25 19 126 354 
26 25 97 142 
27 26 46 96 
12 14 1,838 982 
18 16 514 656 
17 15 646 915 
24 24 189 169 
21 22 261 252 
9 8 4,891 2,859 
19 12 400 1,051 
32 238 

222,900 119,972 


Per Cent Grand Total 
April Registrations 


1934 1933 Units 
22.74 20.01 |. 25,682 
1.58 1.90 + 1,247 
62 1.31 — 194 
5.17 4.86 + 5,682 
15.37 11.94 |. 18,947 
28.04 21.56 + 36,307 
27.94 21.36 + 36,316 
10 20 oe 9 
41.33 48.12 + 33,099 
2.89 3.68 + 2,036 
30 35 246 
28.51 34.51 23,051 
35 26 463 
3.97 2.75 5,599 
4.31 6.57 1,704 
4.02 3.40 6,080 
1.42 26 2,850 
2.60 2.14 3,230 
78 86 711 
1 * 250 
67 86 461 
16 54 277 
05 29 228 
04 12 45 
02 08 50 
82 79 856 
22 53 142 
27 16 269 
08 14 20 
ll 21 9 
2.18 2.37 2,032 
17 86 651 
206 

}- 102,928 


Gain or Loss in 
1934 Over 1933 


ages out at 3,012,323. Average 
production for the first five 
months during those years is set 
at 1,534,386, which is 50.9 per cent 
of the production for the average 
year during that period. 


If the same average of 50.9 per 
cent of the year’s total being 
made in the first five months is 


maintained throughout 1934, total 
production for this year will run 
in the neighborhood of 2,850,000 
units. This would be the greatest 
yearly production in the industry 
in the past four years, with 19360 
| production of 3,510,178 being the 
next high. 


Total Registrations 
Year to Date 


Per Cent 1934 1933 
-+-102.6 131,828 73,325 
+- 54.7 6,113 6,592 
a 223 3,030 5,446 
+ 97.2 31,130 16,132 
+-123.5 91,555 45,155 
+140.3 163,449 65,874 
-+-142.0 162,788 65,190 
—e 661 684 
+- 58.2 205,726 170,511 
+- 46.1 17,354 14,227 
+ 57.7 1,753 1,349 
+. 57.4 146,328 122,770 
-+-145.9 1,035 1,001 
+-169.0 15,819 8,898 
+- 21.5 23,437 22,266 
+210.8 18,833 8,111 
+-901.9 6,278 1,053 
+-126.0 12,555 7,058 
+ 68.3 5,781 3,236 
* 448 * 

- 44.3 5,333 3,236 
- 42.6 1,225 1,302 
64.2 598 1,437 
31.6 824 285 
52.0 183 403 

- 87.1 4,103 3,011 
21.4 1,379 2,035 
27.2 1,708 2,832 
11.8 530 537 
2.9 913 841 
71.0 13,525 9,628 
64.5 1,586 3,790 
86.5 125 879 
85.7 552,316 348,037 





33 Thou Shalt Nots in NRA Code 


Seek Tire-Battery 


Agreement Resolutely Tackles Host of Practices That 
Have Contributed to Chaos of Enterprise 
Over Long Period of Years 


(This is the sixteenth of a series of articles which will appear 
regularly in ADN in which William Ullman looks analytically at 
the codes of fair competition applying to the automotive industry 
and trade from the standpoint of their practical meaning.) 

By WILLIAM ULLMAN 
Washington, June 8.—Thirty-three “thou shalt nots” 
are listed in the trade practice provisions of the NRA 


code of fair competition for the retail tire and battery 


trade. 


It is doubtful that any other industrial or trade code 
even approximates this one in the number of such sec- 


tions. 


Moreover, it is indisputable that the necessity for 


going to such an extreme in prescribing what shall con- 


stitute good, or sound, 
conduct is a sufficient indication 
of the desperate plight of the 
trade in the pre-code era. 


It should be remembered, too, 
in this connection that the code 
clauses described in last week’s 
article—those relating to prices 
—are not numbered among the 
trade practice provisions of the 
agreement but rather are treated 
separately. 

Protects Trade Members 

Broadly, the purposes of the 
manifold restraints imposed upon 
the individual or firm engaged in 
this trade are two-fold. It is 
sought through them to protect 
not only the trade member but 


also the public from unscrupu- 
lous and destructive trade prac- 
tices. 


The public interest, as well as 
that of the trade, is recognized in 


the very first clause under the 
trade practice section of the 
agreement. This provision, one 


of the most inclusive to be found 
in any NRA code, reads: 

“No member shall use adver- 
tising (whether printed, radio, 
display, or of any other nature) 
or other representation which is 
misleading or inaccurate in any 
material particular or which re- 
fers inaccurately to competitors 
or their commodities, prices, 
values, credit terms, policies or 
services. No member shall, in 
any way, misrepresent any com- 


modity (including but without 
limitation, its use, trade mark, 
grade, quality, quantity, origin, 


size, substance, character, nature, 
finish, material content, prepara- 
tion or specifications) or credit 
terms, values, policies, services, 
or the nature or form of the 
business conducted.” 


That clause says, and with ob- 
vious specificity, that every mem- 
ber of the trade shall be scrupu- 
lously honest in his relations with 
the public and his fellow trades- 
men. 


New Rules 


In the past, for example, noth- 
ing but his own integrity restric- 
ted any tire and battery dealer 
from proclaiming a policy of reg- 
ularly underselling competitors. 
His policy might have been just 





business©— 


the reverse but if his sense of 
integrity permitted him to claim 
otherwise, he could do so and, 
to the trade’s great misfortune, 


many a dealer indulged this 
practice. Now, it is against the 
law. So also are the practices of 


offering combinations of products 
and services at less than posted 
prices, of making unauthorized 
use of or imitating trade names, 
trade marks or slogans, or repre- 
senting one’s firms as “fran- 
chised” unless it actually is that, 
and of advertising for sale 
“change-over” tires or the offer- 
ing of trade-in allowances. 

Outlawed, too, are such 
tices as making 
which would have 
guaranteeing prices on _ future 
deliveries, of allowing cash dis- 
counts in excess of two per cent, 
of doctoring invoices in any 
fashion to make them inaccurate 
in any particular. 


prac- 


the effect of 


The possibility of secret agree- | 


ments with customers is recog- 


nized in the code in a provision | 


which reads: 
“No member shall _ secretly 
make any payment or allowance 


of a rebate, refund, commission, | 


credit, unearned discount, or ex- 
cess allowance, whether in 
form of money or otherwise, for 
the purpose of influencing a sale, 
nor shall any member secretly 
offer or extend to any customer 
any special service or privilege 
not extended to all customers of 
the same class.” 
Bargain Sale Limited 

The inherently excellent possi- 

bilities for subterfuge that exist 


the | 


Trade | Order 


| this year, 





in the “bargain” sale are recog- | 


nized in the code and dealt with 
in a fashion that precludes the 
likelihood of this avenue of es- 
cape being used by members of 
the trade. 

Beginning in September, it is 
provided that blemished and sec- 
ond tires and tubes shall be sold 
only to employes for their per- 
sonal use and not for resale. The 
sale of products of the trade as 
being obsolete or of discontinued 
design is hedged about with so 
many limitations and restrictions 
as to make it virtually impossible 
to take an unfair advantage of 


other dealers in this fashion. 

Final disposition of the proper 
method of handling the leasing 
of tires to taxicab and bus oper- 
ators is not made in the trade 
practice sections of this code. It 
provides for the appointment of 
a joint committee representing 
the trade and the rubber tire 
industry to consider the subject 
and make recommendations on it 
not later than mid-August. 


Dodge Dealers 
Sales Break 
‘ 7 
2-Year Record 
Detroit, June 8.Official Dodge 
sales statistics— recorded daily 
and summarized weekly—provide 


encouraging reading to the com- 
pany’s executives as well as to 


| all who are interested in the full 


return of national prosperity. 
The latest of the weekly Dodge 
business analyses recalls the sales 
rise made by Dodge dealers dur- 
ing the past year and a half. 
“On June 1 of last year, Dodge 
dealers’ 1933 deliveries tot 'ed 


49,893 passenger cars and trucks,” | 
|} explained A. vanDerZee, general 


sales manager of Dodge Brothers 
Corp. “That was 7,769 more re- 


| tail deliveries than Dodge dealers 
agreements | 


had made during the entire year 
1932 when the total sales 
amounted to 42,124 vehicles. 
“Between Jan, 1 and June 2 of 
Dodge dealers regis- 
tered nearly double the business 
they obtained during the corre- 
sponding period of 1933; in the 
first five months of 1934 they 
made 98,479 retail deliveries of 
new passenger cars and trucks— 
an increase of 97.4 per cent. 
“The lively pace at which the 
sales by Dodge dealers have in- 
creased proves that economic de- 
velopments are bringing about a 
constant increase in the number 


of persons from whom Dodge 
draws its clientele,” vanDerZee 
added 


Feature Talks 
At MEWA Meet 


Begin June 14 


(Continued from Page 1) 
tions before the jobbing trade. 
Other speakers include John L. 
Heckmam, president of the Auto- 
motive Engine Rebuilders Assn., 
which will hold its convention 
simultaneously; B. W. Ruark, 
general manager of the MEWA; 


Don McKim, parts distribution 
manager; Frank G. Stewart, 
prominent Washington jobber; 


Roger B. Stafford, managing ed- 
itor of the Super Service Station, 
and a representative of the tire 
industry to be named tomorrow. 





New Airflow De Soto Town Sedan 





This new De Soto town sedan, now in production, is identical with the model that won the first prize 


in the aerodynamic class at the annual Concours d’ Elegance at Monte Carlo, 
deck to insure the privacy of passengers in the rear seat. 





aerodynamic styling. 


It has an enclosed rear 


The rear deck tapers down with true 
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Jackie Builds a Fisher Coach 


things behind him 


‘Hudson Sales 
Show Big Gains 


In Key Points 


Detroit, June 8.—Following an 
increase of nearly 20 per cent for 
last week over the week before, 
incomplete sales returns for the 
Hudson Motor Car Co. for week 
of June 2, show important gains 
in many key centers, according to 
Chester C. Abbott, general sales 
manager. “The increases, in 
many instances, are in the most 
heavily populated sections of the 
country,” Abbott points out. 
“New York City, for instance, 
having a gain of over 40 per cent | 
after having participated heavily 
in the improvement registered 
the previous week. 

“We can trace a large part of 
the increase in sales to the stim- 
ulation of lower prices on Terra- 
planes, recently announced, These 
new prices meant as much as $70 
is 





lower delivered prices,” it 
claimed. 
“Reports on retail sales that 


have reached us up to the pres- 
ent time for the week ending 
June 2 show substantial gains in 
such centers as Boston, which has 
a 30 per cent gain; Birmingham, 
Ala., 66.7 per cent; Buffalo, N. Y.., | 
22.6 per cent; Cincinnati, O., 18.2 
per cent; Memphis, Tenn., 61 per | 
cent; Omaha, Neb., 90 per cent; | 
Providence, R. I., 12.5 per cent; 
Salt Lake City, 25 per cent; Seat- 
tle, Wash., 60 per cent.” 


Hoosier Day 
At World’s Fair 


Draws Ford Men 





Indianapolis, June 8.—Ford 
dealers, their salesmen, depart- 
ment heads and, in many cases, 
their wives, turned out 350 strong 
for Indiana day at the Ford ex- 
position at a Century of Prog- 
ress, Chicago, this week. 

R. A. Hayes, branch manager 
here, and his executive staff ac- 
companied the selling organiza- 
tion on the special train, meeting 
with the other Hoosiers in the 
dealer room of the Ford building 
at the fair. 

W. C. Cowling, general sales 
manager of Detroit, opened the 
program with a brief speech of 
welcome to the Indiana dealers | 
and their men, turning the 
speaker’s assignment over to 
Hayes who broadcast a five-min- | 
ute description of the Ford ex-| 
hibit over radio station WLS. | 
Hayes’ message was directed to 
the Indiana public which he in- 
vited to be the guests of the Ford | 








| company at the fair. 





Jackie Cooper has joined the Fisher Craftsmen’s Guild and is busy 
fashioning a coach just like the prize winner in front of him, Jackie 
is now on location for the filming of “Treasure Island” and those 


are belayin’ pins. 


Graham Exports 
Up 130 Pet. For 
First 5 Months 


Detroit, June 8.—An increase of 
more than 130 per cent in 
Graham export shipments for the 
first five months of this year over 
the same period last year was 
reported today by R. C. Graham, 
president of the Graham-Paige 
International Corp. 

“Orders now on hand for June 


shipment already are greater 
than the total shipments for 
June, 1933,” said Graham, indi- 
cating that total business for 


Graham abroad this year will be 
greater than in the past several 
years.” 

May export shipments, he said, 
show an increase of 100 per cent 
over shipments in May of last 
year. The May shipments, he re- 
ported, mark the fourth consec- 
utive month that Graham exports 
have surpassed similar months of 
1933. 


Ford V-8 Sales 
Lead List in 
Motor Capital 


Detroit, June 8.— Continuing 
their upward climb, Ford V-8 
sales in Detroit and Wayne 
County, home of the automobile, 
totaled more than 55 per cent of 
all passenger cars and trucks sold 
during May, official figures re- 
vealed today. 

Sales of Ford V-8 passenger 
cars and trucks for May totaled 
4,950 units, the official figures 
showed, as against a total of 
8,892 automobiles of all makes 
sold in the county during the 
month. For the first five months 
of the year, Ford sales totaled 
15,884 units, as against 31,812 
units of all makes sold in the 
same period. 

Ford outsold the next closest 
make during May by five to one, 
and the third closest by nearly 
seven to one, to hold its lead 
over the entire automobile field 
in the county, a lead which has 
grown in each of the past four 
months. 

Official figures for the county 
reveal a continuing rise in Ford 
sales during the year. In March, 
Ford V-8 sales totals for Wayne 
County were 3,503 units. In April 
the sales total was 4,064 units. 
The May total of 4,950 units 
represented another upward 
swing in Ford V-8 sales, and Ford 
dealers throughout the county 
reported continuing demand for 
the new Ford V-8 during the 
early days of June. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


WE DO OUR PART 
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A Sermon On Service 


YEAR has passed (as years have a habit of doing) 

since the first issue of Automotive Daily News was 
published in Detroit and under its present ownership. In 
that first issue of June 10, 1933, under the heading “Our 
Flag Is Up,” in this same column, we stated our purposes 
and made our pledge to the industry. This pledge has 
appeared under the mast-head in every issue since. 


As to our good faith in maintaining the policies and 
fulfilling the pledge which we made, we leave you to 
appraise. The reputation of a publication, like that of an 
individual, is made by its deeds not on one occasion but on 
the composite of its actions over a period of time. 


Automotive Daily News is willing to abide by the 
verdict of its readers and of the industry which it has 
striven faithfully and honestly to serve. 


The verdict is, of course, finally to be found in the net 
results of a year’s operations, but that we have nearly 
doubled the number of our net paid subscribers, multi- 
plied by three the number of our advertisers and put this 
publication on a firm financial footing during the twelve 
months past, does not blind us to our possibilities for 
greater service. We know that we have only begun to 
fulfill the obligation which we owe to America’s greatest 
single industry. 

And fortunately for us, we have literally thousands of 
friends, not only in every state in the Union, but in every 
country where motor cars are used, who are daily point- 
ing out to us the road to improvement of our service and 
frankly criticizing us for our errors or omissions. To you, 
who have thus become partners in our undertaking, our 
undying thanks and the sincere hope that we can count 
on you during the year (and years) to come. 


The flag of the automotive industry flies higher in the 
opinion of the American public than it did one year ago, 
for they have seen for the first time in bold relief against 
the dismal background of depression, the courage, intelli- 
gence and strength of its leaders. Without this industry 
to revitalize the stagnant flow of business in America, one 
hesitates to contemplate what would have happened in 
the spring of 1934. But that is past—we are on the way 
out—neither labor unrest nor drought can stop the mo- 
mentum of the pendulum which is swinging toward pros- 
perity for all. If, during the year past, Automotive Daily 
News has played a part, no matter how minute, in accom- 
plishing this end, every man and woman connected with 
it has been repaid a thousand-fold for his time and effort. 


From the bottom of our hearts we thank you for giving 
us this privilege.—George M. Slocum. 


Why a Wagner Bill? 


Two things may stand in the way of the passage of the 
Wagner Bill in its amended form—the settlement of 
the steel labor dispute or your protest against the bill 
itself. You cannot settle the steel difficulties, but you 
can protest against the bill. 

We feel that the Wagner Bill adds nothing to the ma- 
chinery for settling strikes. 
it would create a more fertile field for strike agitators. 
It delivers the worker as well as the employer into the 
hands of the A. F. of L. It makes permanent legislation 
out of temporary stop-gaps that have not as yet proved 
their value to the employer, employe or the public. We 
urge you again to protest against it. 





Instead of preventing strikes | 








AIR 


By Cliff Knoble 





MART Man! Pays higher rent 

in order to locate on a busy 
street—kicks like a bay steer on 
spending five dollars for an at- 
tractive window display. 


* * 


MISS PERKINS’ contention 
that ought to have standard 
automobiles with no yearly mod- 
els, provokes the opinion that the 
dear lady ought to be consistent, 
and closer to her own chore, if 
she'd advocate standardized 
wages and no weekly strikes. 


we 


ok 


Nominations for the Most Useless 
Thing in the World 
A loan-shark’s conscience. 
Timothy Tugmutton. 


ae 


A GENTLEMAN who was sen- 
tenced, for the second time within 
a week, to pay a $5.00 fine for a 
minor traffic violation, says he 
feels that the judge in the case is 
what might be termed “A re- 
fining influence.” 


* * * 


SENTENCES never seen in an 
automobile ad: “Bring in your 
used car and we'll give you ex- 
actly what it’s worth.” 

x Bd ok 


THIS IS THE TIME of year 
when the retail sales manager is 
occasionally heard to speak quite 
favorably of the work of the re- 
tail sales manager. 


* * * 


SILLY SIMILE—Permanent as 
a paper profit. 


oR * of 


CHEVROLET advertises “en- 
closed knee action” as a vastly 
superior method—and the Scotch 
are said to be all het up about it. 

* * ok 
TAX FAX 

KING GEORGE put a little tax 
on tea and started a revolution. 
Wonder what the old boy would 
say if he’d see how our modern 
legislators can slap a_ tax® on 
everything in, on, or about an 
automobile and not even draw a 
protest. 


* * * 
A SIGN on a Detroit store 
reads — “Cadillac (factory) shoe 


repairing.” First time we knew 
Cadillac had taken on a side line. 


* * * 


CORRECT THIS SENTENCE: 
“They all look alike to me,” said 
the traffic officer, “regardless of 
whether they’re big politicians, 
pretty girls, or poor devils with- 
out money, friends or influence.” 


a * * 


ALL AUTOMOBILES in use 
are used cars. But it is quite 
respectable to continue using your 
own, provided you are the original 
owner. 

* * * 
QUEER QUERIES 


Dear CK: I have been running 
a used car sale business and I 


have lost money for years. How 
can I make a profit?—Dubious 
Dan. 


Dear Dan: Hire your customers 
to do your buying for you. They’ve 
been making money FROM you 
—why not FOR you? 

* aK * 

A WOMAN is never as inno- 
cent as she pretends, nor a man 
as sophisticated as he boasts. 

* cd * 
DUMBBELL DITTIES 
I never thought I’d be so dumb, 
That I’d inhale a lot of rum, 
And try to drive—and smash my 
car. 
I never thought—and here 
are, 


Wwe 








The Modern Pied Piper 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 





Regarding Shows 

Reading the article in your 
June 2 issue in regard to holding 
a series of 100 dealer shows in 
place of the national auto shows 
meets our sentiments 100 per 
cent. 


We believe more good would be 
done holding these shows in vari- 
ous communities at the same 
time, than by following the cus- 
tom that has been in practice so 
many years. It would be some- 
thing new and create more inter- 
est in sections that are too far 
from the National Show. People 
in these sections never go to the 
National Shows and only see the 
new lines when the local dealer 
gets them. Sometimes this is so 
long after the National Show 
that the interest is gone.—E. W. 
Martens, Martens Motor Co., 
Bloomington, Ill. 


**Beneficial” 

We are one of a number of 
dealers in this area who believe 
in abolishing the New York and 
Chicago automobile shows and 
substituting therefor shows to be 
held in 100 cities in the spring 
throughout the United States 
even though that would bring 
about a postponement in produc- 
tion of new models until these 
show days, believing that such 
plan would be most beneficial to 
a larger majority of dealers.— 
W. F. Lovett, president, Lovett 
Motor Co., Seguin, Texas. 





Service 

I think your editorial “A Ser- 
mon on Service” in the Automo- 
tive Daily News for June 2 was 
not only timely and instructive 
but absolutely hit the nail on the 
head regarding the service setup. 
For years dealers have prostrated 
themselves at the feet of the 
Goddess of Sales and confined 
their efforts to her worship alone. 

Here is where most of the deal- 
ers in this country have fallen 
short during the last 20 years. 


They have contented themselves 


with sales—with getting the car 
buyer’s name on the dotted line 
and forgetting about it. 

Unfortunately it has not been 
the careless dealer alone who 
overlooked the item of service in 
the auto sales transaction. Even 
in some Temples of service there 
is so much red tape that the car 
owner becomes discouraged. 

Fortunately the new attitude of 
factories toward independents 
will remedy much of this and 
your editorial should go a long 
way toward bringing this about. 

Edward G. Anglin, Lexington, 
Ky. 


“2 Word in 


edgewise” 


By the Publisher 





ERHAPS THIS should be date- 

lined “Detroit” because once 
again we are back in the mael- 
strom of automotive activity, hot 
and dusty from the long trek back 
from the Coast but filled with a 
new enthusiasm for this business 
of ours. 

To prove our utter disdain for 
the “big bad wolf” after some five 
thousand miles of traveling where 
motor cars are sold and used, we 
are willing to risk the prediction 
that every registration table we 
publish from now until the end 
of the year will show healthy 
gains over 1933. There is still 
a great demand to be filled. The 
labor agitator is losing, not gain- 
ing ground. The drought is not 
nearly so bad as the newspaper 
show it. Short crops always make 
higher prices for the grower and 
there isn’t a farmer living who 
would not rather get high prices 
for a short crop than low prices 
for a big one. 

Most catastrophes are worse 
while they are happening but oft 
times prove a blessing in disguise 
when the history books are writ- 
ten. The only thing that could 
knock our optimism into a cocked 


(Continued on Page 9) 
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BAKER 
" MICRO-SLIDES 


Sweep a microscope over Studebaker sales in New 
York City—and see the Studebaker buyers! 

The Studebaker sales dots spread thin in the very rich 
districts, cluster sparsely among the well-to-do, but con- 
centrate in close masses in middke-incomed neighborhoods! 

In 1933 Studebaker sold 2,270 cars in New York City. 
Only 2.1% of these were bought by families in districts 
where median expenditure exceeds $9,000. The big money 

» + FAMILIES REACHED BY was a small-time market! The $6,000-8,999 districts bought 
gTUDEBAKER SALES, 1933 NEWS TIMES = a only 12.1%. But the middle-incomed customers in $1,800- 
4,499 districts furnished 70.5% of the year’s quota. They 
represent any manufacturer’s big market, his volume 

opportunity! 

More than half of all Scudebakers sold in New York 
City were Dictators; of these the middle-incomed bought 

1% 74.6%. The Commander got 66.3% of sales from the middle- 
Over $9,000 2.1 . incomed, the President 64.5%. The middle-incomed gave 
majority sales to all models! 
Now put your own advertising on the slides! 
Does it give high coverage—in neighborhoods giving 
high sales? 
Study the slides of the distribution of the papers which 
$6,000-8,999- 12.1% carry the most automobile advertising. 
2 Then look at The News! 
Which gives you most advertising where you get most 


sales? 


SuccessruL buying of automobile advertising involves 
no major mysteries. The most effective space buying simply 
$4,500-5,999- 12.6% teams up circulation with customers, sends most messages 

into the neighborhoods where most car buyers live, puts 
majority effort among customers giving majority sales. 

Do your schedules meet the test? 

More advertising in The News will give you greatest 
representation among your best customers, correlate with 
sales more closely, match prospects with papers, do a more 
thorough, more comprehensive selling job—at considerably 
lower cost. The current rates, incidentally, can’t last 
forever! Take advantage of them now! 


$1,800-4,499 - 70.5% 


Under $1,800 -2.7.% 


Ville @ NEWS, new voak’s PICTURE NEWSPAPER 


Tribune Tower, Chicago + Kohl Bldg., San Francisco - 220 EAST FORTY-SECOND STREET, NEW YORK CITY 
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the 


th Dimension 


The News of Automotive Advertising 


ORD COMES that L. G. Peed, general sales manager | 


By LOU FOLEY 





of the De Soto Motor Corp., will represent the auto- 
mobile industry in an advertising clinic to be held in the 
Hotel Pennsylvania, New York, June 20, in conjunction 
with the annual convention of the Advertising Federation 


of America. 


The clinic will be conducted by John B. Kennedy, editor, 


economist and radio commentator and will be broadcast | 


over a national 


hook-up. 
Peed, as a 
recognized au- 


thority on auto- 
motive sales 
and advertising 
methods, is ex- 
pected to dis- 
cuss the trend 
toward true 
aerodynamic 
styling in the 
latest cars and 
the value of 
educational advertising as ap- 
plied to new products. He is one 
of 12 outstanding merchandising 
and advertising executives se- 
lected to take part in the clinic. 


* * * 


THE AUTOMOTIVE industry 
continues to sustain its efforts in 
the national recovery program by 
helping the dealer to sell cars 
through increased advertising ex- 
penditures in excess of the aver- 
age appropriations increases for 
national radio and magazine 
media. 


Such are the findings of Sher- 
lock and Arnold, business an- 
alysts of New York, who spend 
their time delving into such 
matters. 

The average increase of major 
industries in national magazines 
for five months in 1934 compared | 
to the same period in 1933, is 16% 
per cent, whereas the increase of | 
the automotive industry for the 
same period is 40% per cent. 

Radio broadcasting average in- 
crease for major industries is 
38% per cent for the first four 
months of 1934 against an 859/10 
per cent increase over the same | 
period in 1933 by the automotive | 
industry. 





L. G. Peed 


* * * 


PONTIAC WENT MONKEY- 
HOUSE in a big way here last 
week when Ray Sackett, custo- 
dian of Pontiac public utterances, 
brought Paramount “and Fox 
sound trucks over from Chicago | 
to film Jo Mendi, the educated 
chimpanzee at the city 200, | 
changing a tire on a Pontiac car. | 

Jo, accompanied by his trainer, | 
John Millen, in charge of the zoo, | 
who was crouched on the floor, | 
drove the car up in front of the| 
cameras and pulled to a smart) 
stop. Making noises that sounded 


| to car selling as a business. 





| cars . 
| formerly advertising chief for the 


© 


like nothing but a Bronx cheer, | 


he discovered a flat. He pulled 
out his jack and tools and got to 
work, removing the tire with a 
dexterity that would put many a 
veteran to shame. 

When he had pried the tire off, 


| he found it too heavy to handle 
and so flagged two zoo attendants | 
near. | 
They helped him line up a new} 


who were conveniently 
one and he went to work again 


replacing all the caps and bolts 


Colonel Sackett declares that 
this is prima facie proof that 
Pontiac tires are so easy to 


change that even a monkey can | 
do the job. On the other hand, | 


it is reported that Jo Mendi has 
suggested that next time he be 
allowed to handle the publicity 
and let Sackett change the tires. 
At any rate, there is no truth in 
the report currently circulated, 
that Pontiac will furnish a mon- 
key to change tires with every 
model sold from now on. 
ok * * 


DIMENSIONETTES: At least | 


one of the young women who 
took part in the Ford salon re- 


cently staged in a local depart- | 


ment store for the benefit of the 
feminine contingent has taken 
Her 
name in Helen Tregor and ac- 
cording to W. E. Royce, sales 
manager for George Holzbaugh, 
Inc., local Ford dealer, she is 
knocking ’em off regularly and is 


in a fair way to explode the old | 


myth that women can’t sell motor 


old Columbia Motors, and later 
connected with the Detroit Auto- 
mobile Club for several years, 
now heads the India-Penn Oil Co., 
in Indianapolis. . Packard 
Cable Co., Warren, Ohio, has 
turned its advertising over to the 
Campbell-Ewald Co. M. 8. Charl- 
ton is the gent who services the 
new account. 


141 Erring Drivers 


Lose License Papers | 


St. Paul, Minn., June 8.—Dur- 
ing April, 141 automobile drivers 
lost their right to operate motor 
vehicles on the Minnesota high- 
ways, the drivers’ license division 
of the state highway department 
reported Monday. 





Socony Vacuum at Chrysler 





took time out to visit the Chrysler plant. 


. J. L. (Jack) Meihsner, | 
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A New Kind of “Grease-Monkey” 





‘Dodge Surprises 
Trade With Cuts 
On Three Lines 


Detroit, June 8—A series of 
automobile price reductions, com- 
ing as a surprise to the trade, 
were announced here today by 
Dodge Brothers Corp. 

The new quotations, in effect 
immediately, reduce former fig- 
| ures up to $45 and make the base 
| price of the company’s 117-inch 





| wheelbase line $645. 


In announcing the readjustment 
|of the Dodge price schedule, the 
manufacturers point out that the 
price cut is the sole change in- 
| volved—that construction details, 
| quality, appointments, and the ad- 
| vertised 32 extra Dodge features 


are continued without any altera- | 


tion whatever. 
Big Dodge “6” 


Deluxe Dodge “6” 117-inch 
Ce ara a aca hae $665 $25 
Coupe with Rumble 

oS RRR eee 715 25 

| 2-door Sedan ........ 715 25 

| 4-door Sedan ........ 765 25 

Convertible Coupe 765 25 
Special 121-inch 

TT Pe $845 $35 

Convertible Sedan .. 875 45 


'Airflow De Soto 


Production at 
High for Year 


Detroit, June 8.— Production 
and shipments of Airflow De Soto 
cars reached a new high for the 
year during May with a total of 
3,141 units, an increase of 77 per 
cent over May of last year, Byron 
C. Foy, president of the De Soto 
Motor Corp., announced here 
today. 

Foy said that De Soto has 
shipped a total of 9,276 Airflow 
cars during the first five months 
of the year, an increase of 17 per 


| cent over the 7,905 units shipped 
|in the corresponding period of 
A group of Socony Vacuum engineers in convention here this week | 


1933. He pointed out that May 








shipments were almost as many 


even a monkey can change them. 
rapher finished, and as he is wealthy in his own right, he may sign a sales contract soon. 


De- 
New crease | 
NR rg fo i ceria d $645 $5 
Coupe with Rumble 
Re er ees cae 690 
2-door Sedan ....... 695 Ete 
| 4-door Sedan ........ 745 in 















| Jo Mendi, gifted chimpanzee of the Detroit Zoo, proved that Pontiac tires are so easy to handle that 


Jo could hardly be torn away from the Pontiac when the photog- 


as the total of 3,239 units shipped 
in the first quarter this year. 
“Shipments of Airflow De Soto 


| cars this year have steadily in- 


creased every month,” Foy stated. | 


| “Due to the fact that we were 
| manufacturing an entirely differ- 
ent kind of car, and had to in- 
| stall hundreds of thousands of 
dollars worth of new machinery 
| in our plant, De Soto production 
We been unavoidably delayed. 


We did not want to make the 
new Airflow cars any faster than 
we could make them well. 
“Today, however, our entire 
| equipment of new machinery is 
| fully installed, and our produc- 
| tion lines are working at the 
| highest efficiency in our history. 
| It has been possible for us to fill 





| the majority of back orders that | 


we had been piling up on dealers’ 


and in most sections of the coun- 





| immediate delivery. 


F igures Show 
Industrial Gain 


Under the NRA 


Washington, June 8.— Great 
| progress on various industrial 
fronts since the inauguration of 
| the National Recovery program 
is indicated by recent figures 
gathered from a number of cur- 
rent sources. For the first quar- 
ter of 1934, 210 industrial corpo- 
| rations, which aggregated a defi- 
cit of $23,000,000 for the same 
period last year, report a profit 
| of $98,000,000. Sixty-four miscel- 
laneous companies, covering a 





report a_ profit of $27,151,396. 
Their deficit for the first quarter 
of 1933 totaled $29,500,000. 


North Carolina Sales 


For May Reach 4,761 


Raleigh, N. C., June 8—The 
North Carolina motor vehicle li- 
cense bureau reports that sales 
of new automobiles and trucks in 
this state during May were al- 
most twice as great as those for 
May, 1933. Sales last month to- 
taled 4,761 as compared with 
2,657 for May, 1933. 

New car sales for the first five 
months of 1934 were 15,384 and 
new trucks were 4,146 as com- 
pared with 7,250 cars and 1,735 
trucks in the corresponding per- 
iod of 1933, it was stated. 

New car sales last month to- 
taled 3,890 and new trucks 871. 


try our dealers can now make| 


wide range of business activities, | 


| books since the automobile shows | 











U.S. to Spend 
Billion Plus 
On Highways 


(Continued from Page 1) 


only $230,000,000. It provides, 
however, for the re-establishment 
of the regular Federal Aid pro- 
gram in addition to this sum. 
This regular program carries an 
authorization of $100,000,000 
yearly. 

As thus laid out, the program 
for 1935 will reach a total stature 
of $330,000,000. 

From the standpoint of the 
automotive and highway indus- 
tries, two important results are 
achieved in the enactment of this 


program. 
One of these is that the 
Federal Government is again 


made a participant in road build- 
ing on a continuing basis. At 
present, the regular Federal Aid 
program stands suspended after 
having represented the founda- 


| tion stone of the nation’s high- 
| way scheme since 1916. 


The other gain is a correlative 
proposition. In_ re-establishing 
the Federal Government in the 
highway program on the old 
basis, the system is restored 
whereby the states are required 
to match Federal monies, dollar 
for dollar. This requirement, 
suspended during the emergency, 
is expected to put a damper on 
the trend toward motor vehicle 
and gas tax revenue diversions 
by the states. 


Graham Sales Head 
Sees Drought Relief 


Minneapolis, June 8.— Encour- 
aged by some rains which fell in 
the Red River valley of north- 
western Minnesota, farmers are 
hoping for profitable returns 
from their crops this season, A. 
I. Philp, general sales manager 
of the Graham-Paige Motors 
Corp. of Detroit, said on a visit 
to Minneapolis this week. He 
declared that the summer out- 
look for the automobile industry 
is much brighter than for the 
same period of 1933. 

Philp came here while on a 
tour of the country where he has 
been making a survey of business 
conditions and conferring with 
automobile distributors for his 
firm on prospects for the next 
few months. His company, he 
said, has booked more orders for 
automobiles in the first four 
months of 1934 than they sold 
during the previous year. 
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Used Car Prices Firmer |Truckers Draft 


According to NADA Report 


Detroit, June 8—Increased 
strength in used car prices 
throughout the country in April 
over March, is evidenced by the 
used car statistics of the National 
Automobile Dealers Assn. 

Based on all sales reports from 
all parts of the country, the aver- 
age price was $248.74 for April 
compared with $247.67 in March, 
a gain of $1.07. 


The March average was $2.27 
below February and the February 
average was $5.06 below January, 
when the first report was pub- 
lished covering returns back as 
far as November. 


Better prices are also reflected 
in the yearly model figures which 
indicate a very much smaller 
change in the group averages 
from March to April than from 
February to March. The average 
for 1928 cars was only 75 cents 
less than the corresponding figure 
for the previous month. Depreci- 
ation in the month for more re- 
cent models is indicated by the 
NADA figures as follows: 1929 
cars $3.07, 1930 cars $5.74, 1931 
cars $8.54, 1932 cars $16.13 and 
1933 cars $14.53. Last year’s 
models are only just coming into 
the market and prices are highly 
variable. Compared with an 
average for all models classified 
under 1934 of $1,086.01 in March, 
however, the April average was 
$872.04, representing a deprecia- 
tion of $214.87. 


In the four months ending with 
April, the NADA has compiled 
actual sales reports on something 
like 400,000 cars, representing an 
average price of $250, close to 
$100,000,000. Forty per cent of 
this total was represented by 
sales of 1931 and 1932 cars, which, 
however, constituted less than 30 
per cent of the total number of 
sales reported. Forty-six per 
cent of all sales were in 1929 and 
1930 cars, on the other hand, but 
they returned to the dealers only 
about 25 per cent of the total 
volume. 

Sales distribution for the four 
monthly reports by units and by 
dollar volume is clearly set out 
in the following table, which also 
gives the total volume reported 
to date: 


Yearly Per Cent Per Cent Total 

Model of Sales of Volume Value 

BOER ccecsece 16.18 7.22 $6,983,682 
WEED cccesccce 27.74 17.47 16,894,946 
er 19.09 17.55 16,969,635 
rer 16.90 20.85 20,140,716 
A 12.23 20.00 19,332,092 
ee 7.81 16.73 16,172,145 
1984. ....ccc0. 0.05 0.17 165,100 


As would be expected the pro- 
portion of older cars is declining 
as used cars of more recent 
manufacture come into the mar- 
ket. From March to April the 
percentage of total sales reports 
declined in all models prior to 
the 1932 year from 78.94 per cent 
of the total to 7643 per cent 
while sales of more recent models 
increased in like proportion from 


Finance Chief 
Makes No Reply 
To Guy A. Willey 


Chicago, June 8.—C. C. Hanch, 
general manager of the National 
Assn. of Finance Companies, de- 
clared today that he had no state- 
ment to make at this time in re- 
ply to charges of Guy A. Willey, 
president of the Philadelphia 
Automobile Trade Assn., that rep- 
resentatives of finance companies 
were urging dealers to “chisel.” 

Hanch revealed that he had 
sent copies of Willey’s letter to 
association members in_ the 
Pennsylvania territory. Replies 
from prominent finance firms, he 
said, denied the Willey allega- 
tions. One reply, he said, recom- 
mended an amendment in the Mo- 
tor Vehicle Retailing Code “which 
will divorce the subject of dealer 
reserve from finance companies 
and deal with it, as is logical, in 
the dealers’ code.” 








21.06 per cent to 23.57 per cent. 
This progression will continue as 
1928 cars which now represent 
about 15 per cent of the market 
fade out toward the end of the 
year and 1933 and 1934 cars as- 
sume perhaps a like importance. 
The monthly change, in distribu- 
tion into the market average 
prices and depreciation is shown 
by the table which follows: 


Yearly % of Total Average Prices Depre 
Model April March April March ciation 
1928..... 14.89 15.54 $103.29. $104.04 $0.75 

«27.14 327.25 147.86 150.93 3.07 


18.23 19.02 


216.96 222.70 


5.74 





--16.17 17.06 288.03 8.54 
.-12.50 12.43 16.13 
. 10,97 8.58 14.65 

0.10 0.05 872.04 1,086.91 214.87 


Total used car sales reported 
for the April issue of the Used 
Car Guide amounted to $25,782,- 
503, a gain of 36.7 per cent from 
March, when sales of $18,856,733 
were compiled. 





Cost Formula 
To Govern Rates 





(Continued from Page 1) 
the plan for consideration of the 
National Code Authority and the 
approval of the administrator. 
That committee consisted of: 

H. D. Horton, North Carolina, 
chairman; William Laube jr., 
Connecticut, vice-chairman; W. 
F. Banks, Brooklyn; J. L. Wil- 
kinson, North Carolina; M. S. 
Denny, Indiana; Robt. Jackson, 
New Jersey; Geo. Leim, Penn- 
sylvania; Alex. Miller, Ohio; F. I. 
Hardy, Massachusetts; C. S. Rey- 
nolds, Washington; Wade Child- 
ress, Missouri. 

The following items 
agreed upon by the committee 


for inclusion in the cost formula. | 


Direct cost of vehicle opera- 
tion: Wages of drivers and 
helpers, and others on vehicles; 
gasoline, oils and fuels, grease 


and anti-freeze; tires, tubes, and | 


were | 


tire repairs; vehicle repairs and 
| maintenance-labor, shop super- 
vision, and materials; depreci- 
ation on vehicles, vehicle taxes, 
| tags, licenses, and others; garage 
rent, light and heat; vehicle in- 
surance-public liability, cargo 
compensation, fire, theft, collision 
| (if carried), property damage, 
| etc.; payment for leased or rented 
| vehicles; additional maintenance, 
| Service cars, garage equipment, 
tolls, etce.; administrative, ter- 
minal and general expenses. 

Salaries and wages of terminal 
employes; salaries of officers and 
owners, office employes, and man- 
agers, solicitors’ salaries and ex- 
penses, commissions and adver- 
tising and travelling expenses, 
rent, light and heat; telephone 
and telegraph; office supplies, 
stationery, printing and postage; 
| maintenance of buildings, equip- 
ment, other than motor equip- 
ment; insurance, other on ve- 
hicles; taxes other than on ve- 
|hicles; depreciation other than 
on vehicles; legal, auditing and 
|organization; claims, damages, 
loses and bad debts; dues and do- 
nations; miscellaneous. 








GM Spring Shows 
Report Records 
As Heat Abates 


(Continued from Page 1) 


the honor of leading all 60 cities 
in point of crowds. 

The shows reveal that 
real prospects for cars, trucks 
and household appliances and 
more buyers are turning out. 
Women especially are particu- 
larly interested in the household 
appliances being shown with the 
result that Frigidaire sales are up 
54.7 per cent over the first four 
days. Inquiries by the hundreds 
have been recorded for air con- 
ditioning apparatus, oil burners, 
ete. 

The total number of first-class 
prospects in four days is about 
18,000 names. Car prospects are 
almost equal to thoses recorded 
in 1932, truck prospects are up 18 
per cent and Frigidaire prospects 
are well up into four figures. 


more 





Every Hupmobile feature 
is a selling feature 










Both front and rear passengers are cradled 
between the axles in the new Hupmobile because 


the engine has been moved forward over the front 
axle for greater body room and improved bal- 


ance. There is no pitching for rear seat occupants. 





Panoramic vision, available only in Hupmobile’s 
new Aero-dynamic design, provides a new motor- 
ing pleasure in safe driving. No other cars provide 
such unobstructed vision, regardless of design. 
Note “pilot-house” windshield. Corner posts 
are set well back...cannot obscure view of road. 






base, 4-door Sedan 
Coupe with rumble seat . 


medium price field! 117-inch whee 


Hupmobile challenges the low- 


oo ee O19 
Sore 


Prices f. 0. b. factory . 








The Aero-dynamic Hupmobile... most 
beautiful of the air-minded cars.... 
127-inch wheelbase, 4-door Sedan $1245 
121-inch wheelbase, 4-door Sedan $1095 







VERY feature of the beautiful Aero-dynamic Hup- 
E; mobile is a sales point. And the best of them all is 
one that we can’t illustrate...That is the demonstration 
itself —when prospects experience riding and driving 
qualities never before offered in motor car history. Let 
us show you these amazing Hupmobiles and explain 
our new and liberal contract. Write us today! Hupp 


Motor Car Corporation, Detroit, Michigan. 


.. tax and special equipment extra, 


The front seat of the ultra- 
modern, Aero-dynamic Hup- 
mobile accommodates three 
full-sized passengers with 
plenty of entrance room. 
Hupmobile’s extra wide, 
uniquely shaped doors are 
great comfort features. No 
contortions necessary in 
entering or leaving the car. 
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THE INQUIRING REPORTER 


ss these columns Automotive Daily News will attempt to 
give a cross-section of opinion among members of the 


trade on subjects of interest to the trade. 


Readers are in- 


vited to participate in this symposium by expressing their 
opinions on questions asked by the Inquiring Reporter and 
also by suggesting questions upon which they would like to 


obtain the opinions of others. 


Dealers, distributors, manu- 


facturers, and association chiefs are invited to make use of 


these columns. 


TODAY’S QUESTIONS: 
tions will stimulate buying? 
ing for lower prices?” 

4 





“Do you think this week’s price reduc- 
Has the public been holding off, wait- 


Ee 


C. H. Wallerich, C. H. Wallerich Co., Indianapolis, Chrysler dis- 


tributor: 
ob 


Earl Schott, Schott Auto Co., Indianapolis, Auburn, Pierce-Arrow | 
“Believe price reductions will stimulate buy- 


and Willys distributor: 


“My answer is ‘yes’ to both questions.” 


* 


ing. Recent raises caused many prospects to give up idea of buying.” 


a 


* 


W. J. Robinson, Robinson Auto Co., Indianapolis, Buick and Pon- 


tiac dealer: 
is left of the market. 
* 


* 


Cc. T. Foxworthy, general manager, Roy Wilmeth Co., Indian- 


apolis, Ford dealer: “No. 





“Surely price reductions will definitely stimulate what | 
The April raise stifled buying in a large way.” | 
« 


I believe the spring rush was largely in | 


anticipation of higher prices and that the market was pretty well | 
dissipated before the raise, so there is little held off.” 


% 


William L. Colt, Dodge distributor for New York metropolitan | 


m 


* 


area: “We are decidedly happy that the price decreases have come 
through. There has been a marked renewal of interest in motor car 
purchases by the public and undoubtedly the selling season will be 
both prolonged and intensified.” 
* 

Samuel Tishman, Plymouth, New York City: “Several of our 
showrooms have reported increased activity. We feel that at least 
a dozen of our sales were finally closed by the announcement that 
the prices had been decreased. There is no question about additional 
public enthusiasm. For a time there was a lull in sales following the 
increases, but then that lull also may have been a natural recession 


following the early bulk sales.” 
* 


+ % 


* 


J. R. Barrett, Chevrolet, New York City: “Re interest in car buy- 
ing has been tremendous. So much so that we have been compelled 
to add several men to our staff. Our demonstrations are in great 
demand. At the present rate of sales for June, we expect our sales 
in the first ten days this month to exceed the first 20 days of May. 
There is no doubt that the sales decrease of up to $50 on Chevrolet 


* 


models has been a spur to the public buying. A short seasonal lag in 
sales was felt for a while, it is true, but we cannot definitely attach 


the cause to price increase.” 
* 


* 


R. S. Hart, office manager Englander Buick Pontiac, Inc., Cleve- 


land: 


everyone is doing the same thing. 
They may buy a better car. 


their money. 


waiting for reductions.” 
oo 


+ 


“Lower prices won't stimulate buying a whole lot because 


Buyers will simply get more for 
The public has not been 


* 


W. D. Sheldon, sales manager, Stanley Motor Sales, Hudson-Ter- 


raplane, Cleveland: 
will be. 


“It’s hard to say what the result of lower prices 
To a certain extent there may be some increased buying 


but there is much unrest in people’s minds.” 


* 


Domonkas, 
“Yes. 


Stephan 
Cleveland: 


* 
sales manager Oldsmobile 
Reductions should 


Pa 


Highland, Inc., 


increase buying. A _ psycho- 


logical condition was created which was causing many prospects to 


wait. 


That has been removed. They can now realize that they will 


get greater value or buy a better car.” 


Chevrolet Sales 
Reach 83,839 
Units in May 


Detroit, June 8-—A total of 
83,839 units was delivered by 
Chevrolet dealers during May, ac- 
cording to William E. Holler, gen- 
eral sales manager of the Chev- 
rolet Motor Co. This total in- 
cludes Canadian export and do- 
mestic deliveries and represents a 
substantial increase over’ the 
same period of 1933, when 69,125 
units were delivered. 

“Deliveries of commercial cars 
and trucks were especially sig- 
nificant,” said Holler. “The com- 
mercial car and truck total for 
May of 15,134 units overshadows 
the figure reached in May, 1933, 
when 10,879 units were delivered. 
Sales of both passenger cars and 
trucks improved greatly during 
the last ten-day period of May 
and accounted for the retail sales 
total for the month.” 

Retail sales the first five 
months of this year now total 
364,872 as compared with 253,263 
for the same period a year ago, 
an increase of over 110,000 units. 
Domestic truck deliveries for the 
five months nearly doubled last 
year’s figure, 68,207 units being 
delivered against 34,372 units in 
1933. 





Socony-Vacuum 
Engineers See 
Motor Plants 


Detroit, June 8. 





Engineers of 


the Socony-Vacuum Oil Co., Inc., | 


and its subsidiaries, in conven- 


tion here, spent a day as guests | 


of the Chrysler Corp., inspecting 
Chrysler, Dodge, 
Plymouth plants. 


| 


| has been made assistant manager 
| of the department for the east- 





De Soto and| 


The lubricating engineers came | 


here from all parts of the coun- 
try. E. F. Hallock, 
motive engineer of the company, 
was chairman of the meeting. 


chief auto- | 


F. E. Whitesell, general man- | 
ager of automotive products of | 
the Socony-Vacuum, was also one | 


of the main speakers. 

“Millions of dollars invested in 
advertising by the nation’s oil 
companies has made the motorist 
more critical of the oil that he 
buys, and more exacting of the 
service he demands of it,” White- 
sell said. “A few years ago peo- 
ple used the same oil in their 
motors for months on end—and 
the result was usually plenty of 
motor and service trouble. Today, 
however, the ‘educated motorist’ 
not only is cognizant of the im- 
portance of good lubrication—he 
is investing a record amount of 
money in it.” 


| the next three years your Uncle 


| 


Chevrolet Makes 
Many Changes 
In Organization 


One new re- 
and two new 
established by | 
The 

| 


Detroit, June 8. 
gional territory 
zones have been 
the Chevrolet Motor Co. 
New England territory is set up 
as a new region, and Providence 
and Wichita become headquar- 
ters for new zones. These 
changes, effective June 15, give 
Chevrolet nine regional territories 
and 43 zone territories. 

Numerous changes in personnel 
are announced as a result of the 
redistribution of territory. 

The new region of New Eng- 
land (formerly part of the East- 
ern region) will be in charge of 


W. M. Packer as manager. He 
has served as Pacific Coast re- 
gional manager since 1932, and 


previously was manager of the 
Eastern region. 

The new Wichita zone will be 
headed by G. E. Holm, promoted | 
from the St. Louis city manager- 
ship. K. H. May, who has been 
city manager at Boston, is ad- 
vanced to be manager of the new 


| Providence zone. 


K. M. Chase, regional manager 
at Dallas, becomes manager of | 
the Pacific Coast region, at Oak- 


land, Cal., to succeed W. M. 
Packer. 

In the Southwest region, with 
headquarters at Dallas, J. E. 
Johnson, now manager of the 
Detroit zone, is appointed re- 


gional manager to succeed K. M. | 
Chase. 


In the zones, managers have | 


| been transferred as follows: 


To Detroit—H. K. Bragle, from 
Chicago. 

To Chicago—R. W. Hill, from 
Minneapolis. 

To Minneapolis—O. E. Nonn, | 


from Memphis. 
To Memphis 
Atlanta. 
To Atlanta 


C. G. Smith, from | 


C. C. Carr, who} 
has been manager of the dealer | 
finance and business management | 
department in the central office | 
at Detroit. 

Changes in the Chevrolet cen- | 
tral office executive personnel of 
the dealer finance and business 
management department were 
also announced today by William 
E. Holler, general sales manager. | 

A. W. Famular has been ap- 
pointed manager of the dealer 
finance and business manage-| 
ment department to succeed C. 
C. Carr, appointed manager of | 
the Atlanta zone. Famular was| 
formerly assistant manager of | 
the department, acting as retail 
code administrator. 

L. A. Smith, formerly regional 
dealer accounting manager for 
the Eastern region at Buffalo, 


ern half of the United States. 
K. E. Staley, assistant manager 
of the department, is now placed 
in charge of its activities in the 
western half of the United States. 


Sparks 


(Continued from Page 1) 
ferent from the 
trade paper which often 
itself up as an educator rather 
than a newspaper. 

oa 7” 

WHEN PRESIDENT Roosevelt 
signs the measure which means 
the expenditure of nearly a bil- 
lion in highway construction in 





Sam will be back in the road 
building business again, for this 
marks the return to Federal Aid 
which means the government 
matching dollars with the state 
in this work. 

Let’s give the devil his due and 
credit the American Automobile 
Assn. with having been the domi- 
nant force that made Uncle Sam 
road conscious. It took a long| 
time to bring about Federal Aid, | 
but it was the AAA, or rather the 
late Amos G. Batchelder, its gen- 
eral manager over a stretch of 


Automobile Export Trade 
Continues Upward Trend 


(Special from ADN Washington Bureau) 


Washington, June 8. Continu- | 
ation in April of the upward 
trend in the automotive export 
trade is revealed in a report com- 
piled by the Department of Com- 
merce. Overseas sales during 
that month of all classes of auto- 
motive products valued at $21,- 
974,167, registered an increase of 
$766,464, or 3.6 per cent, over the 
preceding month, and $14,326,955, 
or 187 per cent, above the total 
recorded for April, 1933. 

Passenger car exports in April 
numbered 16,379 units, valued at 
$8,721,534, as against 16,079 units, 
worth $8,300,756 in March, with 
each price group except that of 
“over $2,000” showing an im- 








gress to pass the measure set- 
ting aside $75,000,000 a year for 
the work. Woodrow Wilson 
signed the bill and in recognition 
of what the AAA had done he 
presented the gold pen to Batch, 
which certainly is official recog- 
nition of the part the AAA played. 
Now the pen is proudly displayed 





provement over the March figures. 

Truck shipments totaled 10,726 
units, valued at $4,865,895, in com- 
parison with 10,032 units and $4,- 
549,091 valuation in March. Each 
group registered improved unit 
totals with the exception of the 
heavy capacity group of “over 
2% tons.” 

Miscellaneous products ex- 
ported during April were valued 
at $8,386,738, a slight gain over 
the $8,357,856 reported in March. 

Aggregate exports of auto- 
motive products for the first four 
months of the current year 
reached a value of $67,960,522, an 
increase of $39,880,451, or 142 per 
cent as compared with the cor- 
responding period of 1933. 


NRA Outlines 
New Policy on 


Price Fixing 


(Continued from Page 1) 


in the office of Ernest Smith in| @ base which would make ar- 


| quarters to Washington so he 


| seen what good roads really mean 


| soft 


conventional | 
sets | 





years, that finally induced Con- 


AAA headquarters. 


Batch made Federal Aid his 
life work. He moved AAA head- 


could hammer away at Congress. 
It took years to get the bill 
through but now the country has 


in the life of the nation it is 
ready to spend a billion on high- 
ways in the next three years. 

- oa 


PONTIAC is a good car too, 
says our own Bill Callahan, who 
has just lived a week and a half 
in a Pontiac on a tour of Eastern 
cities. And he recommends, he 
adds, that you buy the baby a 
Pontiac instead of a _ toothing 
ring, as Bill jr., nine months old, 
claims to be the first baby to cut 
a tooth in a knee-action car, the 
riding qualities of which 
lulled Bill jr. to sleep during that 
painful process. Which proves 
that Pontiac is a better family 
car than ever. 

The Callahans covered close to 
1,700 miles, including city driv- 
ing, at an average of better than 
15 miles per gallon. Considering 
that the car had only 32 miles on 
the speedometer at the start this 
is not bad. 

Another increase in gas con- 
sumption was the night Bill locked 
the doors of the car and left the 
engine running. It was not until 
three hours later that a keener 
eared friend noted the fact and 
called it to Bill’s attention. This 
may be a tip not to make your 
engines run too quietly. 


Bill also lauds the great im- 
provement in highways during 
the past year and says he never 
lost his way once. Which may 
mean that you can’t go wrong in 
a Pontiac. 

* 


EVEN THOUGH Cadillac 
doesn’t support automobile rac- 


* 





* * 





ing, still Larry Fisher, its presi- 
dent, is a red-hot enthusiast over 
the sport. He has been referee of 
the Indianapolis race and at this 
year’s event on Decoration Day 
he was among those present at 
the track, proud of the fact that 
a LaSalle roadster was used as a 
pacemaker. Now this same road- 
ster has been installed in the 
Hall of Progress in the General 
Motors building at the Chicago 
fair. Sorta handing the car down 
to posterity, as it were. 
Leo A. Peil 

Racine, Wis., June 8.—Leo A. 
Peil, 78, for many years connec- 
ted with the business and indus- 
trial life of Racine and with 
Horatio L. Hall, organizer in 1903 
of the Mitchell Automobile Co., 
Chicago, died May 30 at his home 
here. Mr. Peil was also one of 
the founders of the Chicago 
Automobile Trade Assn. and 
served as its president for sev- 
eral years. 


-rangements to keep prices up dif- 
ficult if not impossible. 

Only in definite emergencies 
would even a minimum price be 
fixed for any industry or any 
item. NRA men said that they 
believed that the new policy rep- 
resented the first agreement of 
either Government or any busi- 
ness agency on what constituted 
desirable price competition. 

Months of Study 

The declaration was a product 
of months of economic study, 
which was affected indirectly by 
activities of groups such as the 
Darrow board. It responded part- 
ly to earlier public criticism and 
observation of officials on the 
result of the experimental codes. 

Announcement of the new pol- 
icy was made simultaneously with 
disclosure that the 50 or so in- 
dustrialists who have worked 
with NRA as members of the In- 
dustrial Advisory Board—some of 
them with names known to the 
whole nation—have arranged to 
meet in Hot Springs, Va., within 
10 days to compare views on NRA 
operations and pass upon ideas 
for changes. 

The meeting will be strictly pri- 
vate and Hugh S. Johnson may 
or may not attend. It was under- 
stood he had been invited. 

Policy Features 

The core of the new price pol- 
icy is: 

1—Wilfully destructive price- 
cutting is forbidden and any 
prices which appear unreasonably 
low may be investigated and a 
correction required if they are 
found to be unfair. 

2—Fixing of even a minimum 
price will be allowed only in cases 
of demonstrable emergency, 
threatening destruction of busi- 
ness firms, employment or wage 
levels. Then only NRA shall have 
the right to determine what is 
the minimum price to be fixed 
and it shall be “the lowest rea- 
sonable cost”—not a profit-cover- 
ing figure for the majority of 
enterprises. 

3—Open price posting—which 
means letting all competitors 
know every other competitor’s 
price—will be allowed only on 
these terms: That the prices be 
reported to a neutral, confidential 
agency; they shall become effec- 
tive immediately without a wait- 
ing period for powerful competi- 
tors to argue the original filer 
into line with their own figures; 
prices may not be revised upward 
for 48 hours, but they may be cut 
right away and so reported. 


Nelson Transferred 
Janesville, Wis., June 8.—H. A. 


Nelson, office manager of the 
Chevrolet Motor Co. here for 
the last four years, has been 


transferred to the position of dis- 
trict sales manager in the ter- 
ritory with headquarters at Hart- 
ford, Wis. 
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Dodge Dealer Awarded 


Oregon Display Trophy 





8.—The 
for stag- 


Portland, Ore., June 
1934 Oregonian trophy 
ing the most outstanding show- 
window display in the “Call of 
the Open Road” contest, has been 
awarded to W. W. Shipley Co., 
Dodge dealers of this city. The 
contest is an annual event open 
to all Portland dealers. 

The trophy-winning window 
was a presentation showing the 
present advance of modern trans- 
portation over pioneer modes of 
travel. Depicted in the grouping 
were an Indian village, an 
cart and a Western stage coach. 
Near a camp fire, beside a forest 
pool, stood a pioneer woman. 
Against this background, 
Dodge automobiles had 


| of the 


Ox | 


two | 
been | 


placed in a way to bring the old | 


and the new into striking con- 
trast. One of the Dodges was a 
1915 touring car, the other was a 


golden beige Dodge convertible 
coupe, piloted by a = smartly- 


gowned debutante. 

The picture shows a section of 
the prize-winning window and, in 
the foreground, from left to right, 
are George Robinson, sales man- 
ager of W. W. Shipley Company 
and originator of the display, and 


W. W. Shipley, pictured in the act | 
of accepting the trophy from Roy | 


K. Terry of the committee of 
judges. | 
ae — : 
—a word in 


edgewise” 


(Continued from Page 4) 

hat would be a secret opinion on 
the part of manufacturers or deal- 
ers alike that the 1934 demand 
had been filled. 
only to the individual or organiza- 
tion that lets down one iota on 
selling activity. 

We had no idea of preaching 


when we started this paragraph | 


and to prove we were never or- 
dained to preach, we will bet our 


brand new Knox hat that the 
final figures for 1934 will prove 


we were right. 


* 


ONE THING I entirely forgot | 


to emphasize in my recent mes- 
sage from the Golden State was 
the amazingly small number of 
traffic control lights in California. 
We could hardly believe our eyes 
or trust our memories when we 


recalled at the close of one long | 


day’s driving that only twice had 
we been stopped by traffic lights. 
Only in the most congested cen- 
ter of small cities do they have 
stop-and-go lights 
and there were none in the coun- 
try districts. In Los Angeles and 


San Francisco the lights are syn- | 


chronized as in New York which 
preclude the necessity of waits 
at nearly every block, as here (I 
am ashamed to admit) in “the 
world’s motor capital.” The “all 
stop” signal is used at many dan- 
gerous intersections which means 
that all cars from either direction 
must come to a full stop and pro- 
ceed again in gear. A perfectly 
simple solution for more than 90 
per cent of the crossings where 
stop-and-go lights are now em- 
ployed in other states. 


* * 


I WOULD LIKE to recommend 
most seriously to my good friend, 
Tom Henry, president of the 
AAA, that his organization post a 
bounty for each traffic light that 
can be abolished in favor of an 
all-stop signal. It should be easy 
for him to collect supporting evi- 
dence to the fact that more acci- 
dents are caused by stop-and-go 
lights than are prevented by 
them. The drunken driver who 
sails through a red light crashes 
into the safe driver who is driv- 
ing through at normal speed and 
believing he has the green right- 
of-way. The drunken driver would 
sail through the all-stop signal 
just the same, but the sane driver 
having stopped his car would 


* 


in California | 


That will occur | 


| 
| 
' 





have it in full control to avoid 
the collision. 

In any event someone should 
erect a monument in California 
to the man who shot all traffic- 
light-signal salesmen they 
stepped into the state. I can hard- 
ly believe, after touring most 
states to the east of it, 
that there can be any other rea- 
son offered for their delightful 
scarcity. But that this condition 
only adds one more joy to the 
pleasures of motoring in Cali- 
fornia is apparent, probably more 
to we “foreigners” than to the 
natives who probably are not con- 
scious of their good fortune. 
G.M.S. 


as 


Group Changes Name 
Louisville, Ky., 


Louisville Tire Dealers’ Assn. has | 


changed its name to Louisville 
Tire & Battery Trade Assn. 


June 8.— The} 


| Willys-Overland Canada 
Plant Offered for Sale 


Toronto, Can., June 8 (UTPS). 
Offer for sale, by tender, of the 
Willys-Overland company’s auto- 
mobile 
other holdings and 
the Toronto area is 
the time when offers 
chase will be received 
at noon on June 16. The com- 
pany has 400,000 square feet of 
factory space in the buildings at 
201 Weston road which it owns, 
and also owns an _ immense 
amount of factory and office 
equipment, in addition to a sup- 
ply of automobile parts. 





property 


for pur- 
expiring 


Must Certify Invoices 

Washington, June 8.—American 
exporters particularly of automo- 
biles, must certify over the firm’s 
signature on each commercial in- 
voice covering goods shipped to 
arrive in Finland after June 
1934, as follows: (1) that the in- 
voice is correct in all details; (2) 
that no different invoice has been 
or will be issued; and (3) what 


the actual home market price is. 


1, | 


‘Plymouth Plans 
Aggressive Drive 
For This Summer 


manufacturing plant and} 
in | 
announced, | 


Detroit, June 8.— The aggres- 
sive advertising and merchandis- 
ing plans of the Plymouth Motor 
Corp. for the summer season 
were outlined to 600 Dodge, De 
Soto and Chrysler dealers and 
|salesmen in this territory, at a 
meeting held here in 
Temple. 

With a record of three years of 
| progress which has given the 
| Plymouth car the greatest com- 


| parative sales gains of any auto- 


| mobile in the low price field, re- 
tail sales thus far this year are 
more than double those of the 
same time a year ago, it was re- 
vealed at the meeting. 

The Plymouth dealers were 
also informed of Plymouth’s ad- 
vertising program for the sum- 
mer. It was pointed out that 
Plymouth has progressively in- 
creased its newspaper advertising 
with its increased sales, and that 


Masonic | 


| plans at this time called for the 
“largest campaign for this season 
| of the year in the history of the 
corporation.” 

The Plymouth dealer organiza- 
tion, it was asserted, is now at a 
new record high. Fifty per cent 
more dealers are selling Plym- 
ouths today than during the same 
time of 1933, it was stated. 

The meeting here was conduc- 
ted by H. G. Moock, general sales 
manager. 

The new Plymouth price reduc- 
tions, up to $45 per car, were an- 
nounced to the salesmen and 
dealers at the meeting by B. E. 
Hutchinson. 


Will Serve Code 

Indianapolis, June 8.—W. J. 
Coughlin, head of the General 
Tire Co., Indianapolis distributor 
of General tires, has been ap- 
pointed a member of the national 
code authority of the retail tire 
and battery code, according to 
announcement here. He will rep- 
resent all independent tire and 
battery dealers in the states of 
Indiana, Kentucky, Illinois, Ohio, 





Wisconsin and Michigan. 





REPEAT PURCHASES 





PROVE SATISFACTION 


These buyers like these brakes— 


When a man, buying successive motor 


Cars or trucks, continues to be power- 


fully influenced by one certain speci- 


fication, as 


is true of hundreds of 


thousands of Hydraulic Brake en- 


thusiasts, t 


hen that specification 


becomes enormously important. 


An impressively large proportion 
of car and truck buyers undeniably 


buy certain 


vehicles because they 


have Lockheed Hydraulic Brakes. 


HYDRAULIC BRAKE 


DETROIT, 


prefer them to others. 


For this reason, and for several 


other very important reasons, many 


manufacturers have found it definitely 


worth while to provide Lockheed 
Hydraulic Brakes. Simplicity of fac- 


tory assembly, ease and 


permanence 


of adjustment, very low service 


overhead, are among 
Lockheed advantages. 


COMPANY 
MICHIGAN 


the added 


LOCKHEED HYDRAULIC 
Four BRAKES Wheel 


OFFICIALLY 


SERVICED THROUGHOUT 


THE 


NATION 


BY WAGNER 


ELECTRIC 


CORPORATION 
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Dealers U 


© 


Bad Features 
Of First Bill 


Stull Retained | 


(Continued from Page 1) 
against the employer, with a 
single meaningless exception. 

An “employer” in the new bill 
is defined as one with ten or more 
persons in his employ. Thus the 
automobile dealer is equally vul- 
nerable with the manufacturer 
under provisions of the bill. 

Just as great an interest is at 
stake by the independent work- 
man who wants to make his own 
agreements with his employer, 
because the bill, if passed, will 
strip away the last vestige of in- 
dividual bargaining. 

Closed Shop For All 

It could not only saddle the 
closed shop on American indus- 
try, but on small organizations as 
well. Anybody employing ten or 
more people comes under the 
scope of the bill. Any dealer with 
ten people on his payroll would 
be as vulnerable as the largest 
manufacturer. The dealer’s sales- 
men and shop men and clerical 
help would be liable to union 
organization to the same extent 
that union domination has ex- 
tended even into the remotest 
parts of the building trades. 

While in the present form of 
the bill Senator Wagner has 
dropped some of the particularly 
pointed and objectionable fea- 
tures of the original measure, he 
has substituted, by deft manipu- 
lation of words, new loopholes for 
granting legal sanction to the ef- 
forts of union organizers to 
achieve their announced inten- 
tion of getting 25,000,000 Ameri- 
can workers signed up as dues- 
paying members. 

The bill is in direct conflict 
with certain conditions outlined 
by President Roosevelt upon his 
satisfactory settlement, on March 
25, of the threatened automobile 
strike. At that time he reasserted 
the right of the individual work- 
man to be free of coercion from 
any source. The Wagner bill af- 
fords no such protection from 
other employes or labor organi- 
zations. 


Political Influence 

The bill would set up a po- 
litically appointed board with 
wide authority, but subject to 
political influence and manipula- 
tion. The board could, in its dis- 
cretion, determine that the ma- 
jority in any given plant could 
speak also for the minority, thus 
robbing the latter group of their 
American-born right of represen- 
tation. 

The bill not only does not out- 
law strikes, but definitely legal- 
izes them. It is an open invita- 
tion to industrial conflict. Such 


What the 
President Said: 


“The government makes 
it clear that it favors no 
particular union or parti- 
cular form of employe or- 
ganization or representa- 
tion. The government’s only 


duty is to secure absolute 
and uninfluenced freedom 
of choice without coercion, 


restraint, or intimidation 
from any source.” 
—Statement from Automo- 
bile Strike Settlement, Mar. 
25, 1934. 








disturbances as occurred in the 
tool and die makers trade last 
Autumn, delaying the start of 


production on new cars for six | 


weeks and causing empty dealer 
showrooms throughout the coun- 
try, could be multiplied ten-fold, 
and not one single provision of 
the Wagner bill could effect a 
remedy. 

The bill, in its new form, has 


Act.” 








AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 9, 1934 





* * * However limited, any 
general national labor board, 


by the very nature of its exist- 


ence, would have to face the 
largest of the national labor 
unions—the American Federa- 


tion of Labor—and, consequent- 
ly, the issue would again be 
narrowed down to closed shop, 
with Federation in charge, or 
else. 

This being the issue so gen- 
erally exercised, there could be 
no more hope of_ industrial 
peace under the new Wagner 
regulation than without it, sim- 
ply under the abstract guaran- 
tees of NIRA.—Chicago Journal 
of Commerce, May 31. 





ok * * 

* * * The dangers inherent in 
the Wagner bill, however it may 
be revised, were pointed out the 
other day by the St. Louis Post- 
Dispatch, the warmest news- 
paper supporter of the Roose- 
velt administration and beyond 
question one of organized lab- 
or’s best friends among news- 
papers. Under the heading, 
“Beat the Wagner Bill,” the 
Post-Dispatch said editorially: 

“There has been sufficient de- 
bate over the Wagner bill to 
warn Congress against passage 
of any such dangerous measure. 
Ours is a democracy, and the 
certain way to destroy it is to 
do what the Wagner bill pro- 
poses. It would be Fascism. 


“Announcement is made from 
Washington that the Wagner 
bill has been revised in confer- 
ence with the president. It is, 
in our judgment, useless to re- 
vise it, because it embodies a 
principle abhorrent to democ- 
racy. That is, the Wagner bill 
proposes to destroy the tradi- 
tional right of free contract be- 
tween labor and capital by out- 
lawing all so-called company 
unions and compelling employ- 
ers to deal with what would be 
in effect government unions. 
They would be government 
unions, because what govern- 
ment creates it must control. 

“It would end every aspira- 
tion of organized labor in the 
United States for it to become 
the ward of the government, as 
it would bring to an end for- 


seeks to set up a “National In- 
dustrial Adjustment Board” un- 
der the Department of Labor, 
succeeding the present National 
Labor Board. 

This new board would have 
three members appointed by the 
President to represent the public 


rged to Join Fight 


Press Protests Wagner Proposal 


ever the progressive evolutions 
which is every day bringing 
labor and capital in the United 
States into a more enlightened 
and co-operative relation.” 
The Journal-Post echoes this 
good advice from one of the 
staunchest friends of the ad- 
ministration and of labor. 
“Unless we want the country 
divided into two armed camps, 
capital on one side and labor 
on the other, the Wagner bill 
must be defeated, instead of 
passed.”—Kansas City Journal- 
Post, May 25. 
* ok * 
‘ The Wagner Bill 
original form was directly 
framed to further the avowed 
plan of President Green of the 
American Federation of Labor, 
to force all the workers of the 
United States into his organiza- 
tion to the exclusion of other 
labor bodies and groups. Mani- 
festly the idea was to create a 
labor monopoly and make Amer- 
ica one big closed shop, thus 
creating a situation which would 
bring about a slavery as real 
as that imposed by the com- 
munistie system in Moscow. 
* * * The old purpose remains 
and most of the intrinsic evil 
of the original measure has 
been retained. Except for a 
half- grudging recognition of 
the legitimacy of the so-called 
company union and a _ conces- 
sion of some elemental rights 
to the employer, nothing has 
been included or omitted likely 


* : ‘ 
. . in its 


to hamper the prosecution of 
the primary design. — Detroit 
Free Press, June 7. 

* * * 
* * * The Wagner labor dis- 
putes bill, whether its pro- 
ponents recognize the fact or 
not, is a long step in the 
Fascist direction—Washington 
Post, June 6. 


+o oe cd 

* * * Tt is not to be forgotten, 
however, that one of the pur- 
poses of this legislation was to 
provide a more effective na- 
tional machinery for the medi- 
ation of the labor disputes, 
which just now widely threaten 
the processes of recovery. 

Nevertheless, it is our belief 
that retention of the majority 


and to devote their full time to 
the Board’s activities. Each 
would receive $10,000 a year, and 
one would be _ designated as 
chairman. 

The President also would ap- 
point two panels each of six 
members, one group representing 


rule doctrine, even in the modi- 
fied form now carried in the 
bill, would be so prolific of dis- 
cord as to nullify the benefits 
that otherwise might flow from 


its enactment. — Detroit News, 
June 7. 
* * * 

* * * When -the NRA was | 
started, organized labor was 
led to believe that it would 
result in the complete unioniza- 
tion of all industry. Soon it 
developed that this could not 
be accomplished. Then an at- 


tempt was started, through the 
Wagner bill, to outlaw all com- 
pany unions and to undertake 
to force open shop industries | 
to accept unionization. The re- 
sult is that the “bold experi- 
menters” have created a situa- | 
tion which seems to have got- 
ten beyond their control. No 
administration has yet suc- 
ceeded in wholly satisfying 
either capital or labor. The 
danger to both sides and the 
public at large in the present 
conflict is that it may result in 
still more governmental control | 
not only of industry but of | 
unions as well—Denver Post, 
May 26. 
* * & 


* * * The proposed Wagner bill 
is contrary to the public wel- 


fare for the following major 
reasons: 
“1. It seems to set employ- 


ers and employes against each 
other instead of encouraging 
them to get together. 


“2. It adds nothing to exist- 
ing machinery for settling 
strikes and disagreements. 

“3. Instead of preventing 
strikes and industrial disturb- 
ances, it enlarges the prospect 
for violent dissension and en- 
courages coercion by labor or- 
ganizers. 

“4. It embodies 
every objectionable 
the original bill, and 
would put American 
under the domination 
A. F. Of L. 

“5. It would by law saddle 
the closed shop on employers 
and employes.’—Merryle Stan- 


practically 
feature of 
in effect 
industry | 
of the 


ley Rukeyser, Detroit Times, 
June 5. 
employers and the other em- 


ployes. One representative from 
each of these panels and one 
from the group of three would 
constitute a quorum. This board 
would hear complaints of unfair 
labor practices as defined in the 
act. 


Prizewinning Dodge Window Display 


| Here is a section of the window that won the 1934 Oregonian trophy. 
been renamed the “National In- | Robinson, sales manager of W. W. Shipley Co., Dodge dealer, originator of the display, and W. W. 


dustrial Adjustment 





From left to right are George 


It Shipley, pictured in the act of accepting the trophy from Roy K. Terry, of the judges committee. 














on Wagner Bill 


———— — e 





Measure Gives 
Labor Leaders 


Strangle Hold 


These unfair practices are: 

1. For an employer to attempt 
by interference or coercion to im- 
pair the exercise of employes of 
the right to form or join labor 
organizations. ... 

2. For employes to attempt by 
interference or coercion, to im- 
pair the exercise by employers of 
the right to form or join em- 
ployer organizations. (This is a 
meaningless proviso.) 

3. For an employer to interfere 
with or dominate the administra- 
tion of any labor organization or 
contribute financial support to 
Bs es 

4. For an employer, by discri- 
mination to encourage or 
discourage membership in any 
labor organization; Provided, 
that nothing in this Act shall... 
preclude an employer from mak- 
ing an agreement with a labor 
organization ... to the effect that 
a person seeking employment 
shall be required, as a condition 
of employment, to JOIN SUCH 
LABOR ORGANIZATION, IF 
THE AGREEMENT IS SOUGHT 
BY A MAJORITY OF EM- 
PLOYES ... 

Board at Washington 

The proposed Board’s head- 
quarters would be at Washing- 
ton, but hearings could be heard 
at the base of disputes. In the 
event of complaint of unfair 
practice, the Board would sum- 
mon the one complained against 
and would conduct hearings said 
to exceed the authority of pros- 
ecutors in a court of law. 

Section 11 provides that “No 
person shall be excused from at- 
tending and testifying or from 
producing books, papers, con- 
tracts, agreements, and other 
documents germane to the mat- 
ter under investigation before 
the board, or in obedience to the 
subpoena of the board, on the 
ground that the testimony or 
evidence, documentary or other- 
wise, required of him, may tend 
to incriminate him or subject 
him to a penalty or forfeit- 
We sce 
The only appeal from the judg- 
ment of the board would be to 
the U. S. circuit court of appeals 
of the district wherein the al- 
leged violation occurred, subject, 
of course, to a final review of the 
Supreme Court of the United 
States. The circuit court of ap- 
peals is not in continuous ses- 
sion, and expeditious handling of 
disputes could not be obtained. 
This court also calls no juries, 
and the right of trial by jury 
would be denied. 

The bill attaches no legal res- 


What New 

Wagner Bill Says: 
“Nothing in this Act... 

shall preclude an employer 

from making an agreement 


with a labor organization 
to the effect that a 


person seeking employment 


shall be required, as a con- 
dition of employment, to 
join such labor organiza- 
tion, if the agreement is 
sought by a majority of 
employes...” 

—Excerpt from Revised 
Wagner Labor Bill, June 9, 
1934. 








ponsibility to labor unions. It 
does, however, give strikes a defi- 
nite legal status. Even while a 
dispute is under arbitration, or 
the grievance is being heard by 
the board, striking workers could 
continue on strike. 

Section 9 grants the board the 
“power to act, and to appoint 
ANY agent or agency to act, as 
arbitrator in labor disputes, when 
parties agree to submit the whole 

(Continued on Page 18) 
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Toledo Strikers Settle 
Differences With Plants 


Toledo, O., June 8.—Industrial 
harmony was restored in Toledo’s 
automotive industry by the for- 
mal signing of agreements Mon- 
day, June 4, between the Electric 
Auto-Lite Co., Bingham Stamp- 
ing & Tool Co., and the Logan 
Gear Co. and their employes. 

Production schedules were re- 
sumed with assurance of co-oper- 
ation between employes and em- 
ployers as the auto parts plants 
headed toward normal routine. 

The chief provisions of the 
agreement signed by union mem- 
bers and their employers and 
agreed to by non-striking em- 
ployes are: 

The agreement shall be in ef- 
fect for successive periods of six 
months, unless either contracting 
party gives written notice of can- 
cellation and desire to arbitrate 
anew. 

A five per cent increase in all 
hourly and base wage rates, with 
a resulting increase in premiums. 
Minimum hourly pay shall not 
be less than five per cent above 
the NRA minimum of 35 cents. 

The company agrees not to re- 
duce the new wage scale for six 
months and the union agrees not 
to ask for an increase for the 
same period. 

An employe-employer board of 
arbitration shall fix wage rates 
at the expiration of the six-month 
period. 

The three companies agree to 
negotiate with employes who are 
members of the United Automo- 
bile Workers’ Federal Labor 
Union. 

All employes who walked out 





on or about April 13, 1934, shall 





be returned to their old jobs as 
rapidly as possible and within 
one week from the date the plant 
is opened. Employes on the pay- 
rolls of the companies June 1, 
1934, as the companies desire to 
return, shall also be returned to 
work as soon as possible and 
within the week. 

In event of layoffs made neces- 
sary through lack of work, such 
layoffs shall be made first among 
employes who were not on the 
pay roll Feb. 23, 1934. 

The union members agree that 
they will not strike, picket or 
boycott the plants during the 
period of the agreement and the 
companies agree there shall be 
no lockouts. 

The agreement was drafted and 
approved at a meeting of the 
union executive committee; com- 
pany executives; and Charles P. 
Taft, special federal mediator, 
and Ralph Lind, mediator for the 
national labor board. 

Taft and Lind issued this state- 
ment: 

“The agreement speaks for it- 
self. It represents a fair com- 
promise between the extreme 
positions taken by both sides at 
the time of the walkout on April 
11 and 12. It has been arrived at 
in a spirit of fair play with a 
sincere realization that the most 
important element in the situa- 
tion is the preservation of indus- 
trial peace in Toledo. 

“The company and the union 
deserve great credit and it is very 
certain that they have contributed 
to the reputation and future prog- 
ress of the city.” 





Five Months Chrysler | 
Sales Reach New High 


Detroit, June 8.—In the first 
five months of this year Chrysler 
Motors sold to distributors and 
dealers more than twice as many 
passenger and commercial cars 
as were sold in the first five 
months of last year, it was said. 

Every division of the corpo- 
ration, including the Airflow lines, 
exceeded last year’s volume. 
Truck sales were just under four 
times what they were last year, 
the statement declared. 

Total factory sales were 324,- 
154 passenger and commercial 
cars, aS compared with 151,518 
in the first five months of 1933. 

In retail sales to the public 
during the first four months of! 


Coast Dealers Honor 


Chevrolet Field Man 


San Francisco, June 8.—Honor- 
ing W. M. Packer, west coast 
Chevrolet Motor Co. executive 
who has been transferred to the 
New England region with head- 
quarters in Boston, more than 
200 Chevrolet dealers, sales man- 
agers, General Motors executives, 
bankers, newspapermen and busi- 
nessmen from California, Oregon, 
Washington, Nevada, Utah and 
Idaho gathered at a testimonial 
dinner here tonight. 

Ernest Ingold was toastmaster. 

Speakers included Bill McKay, 
Seattle; Les Vogel and Don Gil- 
more, San Francisco; Winslow 
Felix, Los Angeles. Jimmy Dixon, 
Los Angeles, presented the dealer 
gift to Packer, which was a 
beautiful Sheffield plate. Others 
who lauded Packer for his 
achievements were Fred Pabst 
and Bob Thompson of San Fran- 
cisco. 


Republic Steel Appoints 

Youngstown, O., June 8.—R. S. 
Archer has joined the staff of 
Republic Steel Corp. as chief 
metallurgist of the Chicago dis- 
trict, according to Earl C. Smith, 
chief metallurgist of Republic. E. 
Larned remains as assistant chief 
metallurgist of the Chicago 





district. 





this year, based on new passen- 
ger car registrations which have 
just been compiled, Chrysler Mo- 
tors increased its percentage of 
the total passenger automobile 
business from 21.1 per cent in 
1933 to 23.8 per cent in 1934. In 
the lowest price market, Ply- 
mouth increased its sales to the 
public from 13 per cent to 16.6 
per cent of the total automobile 
business in the country. 

This year the corporation’s dis- 
tributors and dealers did over 
one-third of all the passenger 
car business of member com- 
panies of the NACC, as against 
one-fourth of their total business 
in 1933, it was claimed. 


Registrations Hit 
1000 a Month in S.W. 


Dallas, Tex., June 8.—E. W. 
Thweatt, in charge of the auto- 
mobile license bureau for Tax 
Collector Fred Cullum, § states 
that the registration of 1,024 new 
automobiles in Dallas county in 
May continues the record of 
more than 1,000 cars a month 
that has been maintained for the 
last three months. 

Thweatt said that the 1,024 was 
the biggest registration for May 
in the last four years, preceding 
figures being May, 1931, 897; May, 
1932, 508, and May, 1933, 759. The 
month’s registrations also 
brought the total so far this year 
to 4,456, a gain of 1,897 cars over 
the 2,559 for the first five months 
of 1933. 


Average new car registrations 
for May in the last seven years 
has been 963.7, it was stated. 


Wins Ford Prize 

Memphis, Tenn., June 8.—F. J. 
Lawler, salesman for Hull-Dobbs 
Co., Memphis Ford dealers, won 
first prize in the national sales- 
men’s contest, according to W. 
F. Duckworth, Memphis branch 
manager of Ford Motor Co. The 
contest was for the best practi- 
cal idea for selling the new 1934 
Ford V-8. 











Inland Mfg. Co. Plans 
$325,000 Dayton Plant 


Dayton, O., June 8.—The In- 
land Mfg. Co., subsidiary of Gen- 
eral Motors, will break ground at 
once for a $325,000 factory and 
office building, it was announced 
here today by Wallace S. Whit- 
taker, president. 
will be two stories high, 414 feet 
long and 150 feet wide. 


Inland manufactures steering 
wheels, running boards, engine 
mountings and various rubber | 


products for General Motors cars| 


and for companies other than 
General Motors. 








Publish New Catalog 


Cleveland, O., June 8.—Six new 
lines of replacement parts have 
been added to the 1934 Thompson 
Products catalog, recently dis- 
tributed by the company. These 
are valve seat inserts, valve 
springs and retainers, piston pin 
bushings, packless water pumps, 
and Silent “U” spring shackles, 
bringing the total of the different 
items carried to 15. 


fling, gen sale é 
The structure | COWling: general sales manager, 





and Transport building, where 


‘Ford Entertains they were put through driving 
| tests which feature the Hupp ex- 


Many Dealers | hibit. F. W. Munro, advertising 


. e« | manager, was also on hand. C. 
At \ orld ™ Fair | E. Gambill, director of the com- 

| 

gr 
Chicago, June 8.—With W. C. | 
| 


pany and Chicago distributor, 
was host. 
The Sultan of Johore, accom- 


panied by the Sultana, who have 
| four Hupmobiles in their house- 
hold, received special honors 
from the World’s Fair and Hupp 
officials yesterday upon their ar- 
rival from Los Angeles. 


as master of ceremonies, the 
Ford Motor Co. is entertaining 
dealers on a large scale at the 
company’s World’s Fair building | 
here. They are coming in at the 
rate of 200 a day. Tuesday was| 
set aside for Indiana dealers and 
Wednesday for those from St. 
Louis and nearby points. in 
Missouri. 

Last night marked the formal | 
dedication of the Ford gardens| 
across the street from the com-| 
pany’s building. 

Hupp Motor Car Corp. was 
host to a newspaper luncheon | 
today in the Black Forest Village | 
at the Fair. Rufus S. Cole, vice- | 


Truckers To Meet 
Richmond, Va., June 8 (UTPS). 
The annual convention of the 
Virginia Highway Users’ Associa- 
tion will be held June 25 at the 
Nansemond Hotel, Ocean View, 
Va., with W. H. Ray, president of 
the organization, presiding. The 
program contemplates a morning 
and an afternoon session and a 
banquet. 

Ted V. Rogers, chairman of the 


president and general manager,| national code authority for the 
came over from Detroit for the | trucking industry, will deliver an 
function. After the party, the} address at a luncheon scheduled 





scribes transferred to the Travel| for one o'clock. 


DELCO-LOVEJOY 


FUL 


LY AUTOMATIC 


SHOCK ABSORBERS 





The Choice of the Industry 


Car manufacturers have 


that there are no shock absorbers like 
hydraulics . . . and no hydraulics like 
Delco-Lovejoys. Delco-Lovejoy has always 
kept pace with the incessant demand 
of the American motoring public for 
greater driving comfort, as evidenced by 


long known’ can be obtained with or without Ride 
Control. Delco-Lovejoy Shock Absorbers 
provide relaxation and mean deeply 
satisfying driving comfort to car owners 
—that is why they are the most popular 
shock absorbers in use today. That the 


car manufacturers have recognized this 


the fact that the various types of Delco- 


Lovejoy Shock Absorbers—Single-Acting, 
Duodraulic and Inertia Control—all now 
have two vitally important features: 
(1) they are fully automatic, and (2) they 


public acclaim is obvious—for Delco- 
Lovejoy Fully Automatic Shock Absorbers 
are also the “Choice of the Industry.” 


DELCO PRODUCTS CORP., DAYTON, OHIO 


DELCO-LOVEJOY siiccx’assorsers 
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Retail Operations Near 
Dealer’s Ideal Utopia 


M. LUBECK 


By E. 


HAVE discovered a motor car dealer whose retail op- 


erations are closer to the 
managers 
the industry. 


ideal. 


Ten salesmen run the sales department in all its rami- 
fications, new and used cars, pros- © 


pects and follow-up. The dealer 
and the salesmanager simply act 
as referees. The ten men who 
handle the business of the com- 
pany are to all intents and pur- 
poses a closed corporation, closed 
to the extent that, based upon an 
agreement with the management, 
not more than ten men will be 
included in the sales organization 
this year and these ten men 
agree to sell every one of the 500 
ears which the factory has al-| 
lotted to this dealer. 


Enviable Record 


Dealers and salesmanagers who 
read this startling story will un- 
doubtedly question the facts but 
when as of June 1 this dealer- 
ship shows that every car which 
the factory shipped has been sold 
and that additional cars to sup- 
ply the force have been obtained 
from other dealers and that every 
man on the force has not only 
made more money than ever be- 
fore, the experiment is a success. 
It’s a new deal for the dealer as 
well as the salesmen. It has shown | 
no signs of a breakdown and up 
to date neither the salesmanager 
or the dealer has been called upon 
to settle any disputes. 

This dealer is located in a city 
of less than 75,000. Based upon 
the conventional factory indices | 
the allotment for this point has| 
been 500 cars, and 500 cars, ac- 
cording to the factory, calls for 
16 to 20 men. In the past some 
of the men have made some 
money, some have barely 
scratched along. The organiza- 
tion based upon the high and low | 
of the salesmen has never been | 
more than 60 per cent efficient 
even though the entire allotment 
has been sold. The men who have 
made money have been outnum- 
bered by those who have barely 
been able to tag along. The writer 
has seen many such cases and it 
is a problem which every sales 
manager in the country has had 
to contend with since the begin- 
ning of retail selling in the motor 
car industry. Salesmanagers have 
contended that too many sales-| 
men destroy the good work of a} 
few, yet in compliance with fac- | 
tory programs those who did not | 
hit the ball as they should have | 
been kept on the roll. 


Ten 1,000 Percenters 


In this case, 10 men are batting | 
1000 per cent. Here is the way it} 
is done. (If any dealer ques- 
tions the results, the Automobile 
Daily News will gladly furnish 
this dealers address upon re- 
quest.) At the start of the year 
when the new models came in the 
usual Monday sales meeting took 
place. The salesmanager 
been to the factory and had been 
pumped full of dope on the new 
car. At the meeting he noted a 
more or less disinterest among 
the men. He acted quickly by in- 
quiring what was wrong only to 
be astounded by one of the men 
acting as spokesman, getting to 
his feet and saying, “There is 
nothing wrong with the car, we 
will sell them but we would like 
for you to excuse yourself from 
the meeting for a while. We 
want to talk among ourselves 
and will call you in when we want 
you.” A half hour later he was 
asked to come back and was in- 
formed by the spokesman as fol- 
lows, “When you left us a while 





have been looking for, than any I have seen in 
It is something which dealers have striven 
for all the years since the industry started. 
accomplished with greater success and less effort on the 
part of the management to the extent that it is almost 


had | 





ago there were 16 men in the 


room. Now there are ten and we 
have asked the other six to re- 
sign. They are the ones who only 





sold a few cars last year and in- 
terfere with our sales. 


They are 
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posed of. These points are ac- 
cumulative month by month and 
will be paid in cash in Novem- 
ber and December. It is being 
set up as an insurance in the 
event that new models will be 
delayed at the end of the year. 
Once each month the manage- 
ment is also giving a party for 
the men as an additional stimu- 


Two Kentucky Boys 
Win Ford Sales Prizes 


Louisville, Ky., June 8.— Two 
Louisville Ford salesmen have 
earned the distinction of qualify- 
ing among the winners in the 
salesmen’s national cash _ prize 
contest recently conducted by the 
Ford Motor Co. They are R. H. 


Hupp Features 
Driving Safety 
By Movie Stunt 


Chicago, June 8—As a high- 
light of the Century of Progress 


Utopia which dealers’ sales- | jant, although from a sales angle| Bark wil 1, Summers-Herrmann | in Chicago, the Hupp Motor Car 
the team of salesmen do their| Inc., and Ed Carsey, Ford Motor| Corp. is featuring driving safety 
own promoting. Sales meetings] Sales Co. in a novel manner at its exhibit 


in the Great Hall of the Travel 
and Transport building. 

Visitors who care to test their 
ability as drivers are invited to 
occupy the driver’s seat of a new 
Aerodynamic Hupmobile, operat- 
ing ingeniously on rollers. Ahead 
of the car on the screen is pro- 
jected a motion picture illustrat- 
ing in dramatic manner a series 


are held as usual every day, but 
strange to say the salesmanager 
is only a side issue, the men doing 
all the commenting on sales and 
sales propaganda. 


Harry J. Burkett, manager of 
the Ford branch, explained that 
“Sales volume ‘was not a factor 
in determining the winners. The 
salesmen’s national prize contest 
was unique in that prizes were 
awarded for the best practical 
sales ideas of Ford salesmen, 
contained in essays which they 
submitted to a group of judges 





It is being 


Code Helps, Too 
The dealer himself says, “I have 
been surprised more than once 


the ones who prevented us f : ; 
y I ee with the way the plan is oper- 


making any money. You expect 


500 cars to be sold. Well ten of| ting. The men are bringing! selected by the Ford Motor Co.| of street and highway traffic 
us will sell them and here is a| i” better deals than we have seen| he idea for the contest is to| situations. With the aid of talk- 
list of each man and the number for a long time. The code of glean the most effective profes-| ies, the driver is called upon to 
of cars he will sell. Some will| COUrse is helping a lot but the) sional methods practiced by the| meet these situations, some of 


men are not wasting time calling 


average 40 cars and some will on people who they know most successful Ford salesman.” them of an emergency nature. 

sell 60 cars. He is ¢ £ ; - 
“* a a oy be a tose oF through previous’ investigation Although the car does not actu 
545 cars. We will sell them and ‘ a to te i . ° . ally move, the test simulates 
the used cars as well, provided| 2 mot in position to buy anc Receivership Lifted actual driving and is proving one 


we have yet to have one of the 
men come in and tell us that if 
we accept the deal offered the 
buyer will help us make some 
sales. In every way the plan is 
a success and I regret to say that 
it has taken me years and years 
to find out that such a plan will 
work. Our sales record to date 
is the best proof of the efficiency 
of the plan.” 


you will agree to not engage any 
more men during the year unless 
some one or two men may, 
through conditions beyond their 
control, be obliged to change or 
leave the force.” 

The plan was OK’d at once. 
Not once has the management 
been obliged to step in. Each 
man has made more money. Pros- 
pects are carded as usual and 
each man operates almost as if 
he was on his own although there 
has been developed a spirit of 


of the thrillers of the world’s fair, 
as well as one of the most popu- 
lar features of the exposition. 
Rivaling the driving tests in 
interest is the artistic scheme at 
the Hupmobile exhibit, an Aero- 
dynamic motif associated with 
and pioneered by Hupmobile. 
The modernistic lay-out was con- 
ceived by Raymond Loewy, artist 
who is consulting stylist for 
Hupp. He has expressed the 
spirit of aerodynamic design by 
means of a pair of wings tower- 


Middletown, Conn., June 8.—All 
debts having been paid and all 
assets turned back to the com- 
pany, Judge Ernest A. Simpson 
of Superior Court has formally 
terminated the receivership of 
the Russell Mfg. Co., which began 
in February, 1932. The company 
is now operating on a _ sound 
financial basis, with excellent 
prospects for the future, it was 
said by officials. 





Phelps Brown 





Buicks to Ireland 


teamwork which is more than Springfield, Mass., June 8. ing 60 feet in height above a 
keeping up the average of sales.| Phelps Brown, president and Montreal, Can. June 8.—A| platform and dominating the 
Extra cars have been picked up| treasurer of the Wico Electric | Steamship load of automobiles| vista provided by the entrance 
from nearby dealers and in some! Co., West Springfield, makers of | left Oshawa Harbor the other| into the Great Hall of the 
cases the management has even! automobile electrical equipment, | day, the cargo consisting of ap-| building. 


paid outside dealers a small bonus 
in order that the selling team 
might keep up its record. 
Special Bonus 

So successful has been this plan 
that the management has set up 
a special bonus for each month 
for the top men and included in 


proximately 75 cars. “The Cana- 
dian” of the Canada Steamship 
Lines carried the cargo for trans- 
shipment at Montreal. Most of 
the cars were McLaughlin-Buicks 
for Great Britain and the Irish 
Free State. The remaining cars 
in the shipment were consigned 


died June 1 in Pittsfield of in- 
juries sustained in an automobile 
accident. He was 52 years old, 
and started with the old Wither- 
bee Igniter Co. in New York in 
1908. The following year the 
plant was moved to Springfield 
and he became president and 


Saailian Plant Burns 


Hubbard, O. June 8.—Fire, 
originating in the paint shop, de- 
stroyed a portion of the plant 
and equipment of the Powell 
Pressed Steel Co. here with a 








the year’s bonus operation a sys- general manager. In 1920 the} to points in the Province of} loss of $60,000 late last week. 
tem which calls for the awarding| plant was again moved, to West | Quebec, including Three Rivers,| The company manufactures auto- 
of points for each new car sold as | Springfield, and the name} Coaticook, Neuville and Quebec| mobile fenders, steel toys and 
well as for each used car dis-| changed to Wico Electric Co. City. steel products. 





LATEST CUMULATIVE PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive 
Daily News immediate;y upon release by R. L. Polk & Co., twice weekly. Figures supplied by R. L. Polk & Co. with exception of New Jersey, 
supplied by New Jersey Motor List Co, 
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Chevrolet Chief 
Expects To See 
Increased Sales 


Detroit, June 8.—Increased au- 
tomotive sales, prolonging fac- 
tory employment and proving a 
potent factor in the national re- 
covery program, are expected by 
W. E. Holler, general sales man- 
ager of Chevrolet, as a result of 
the price reduction now in effect 
on all Chevrolet passenger cars 
and trucks. 


The reduction, announced June 
1, and effective the following day, 
not only brings all Chevrolet 
trucks and Chevrolet Master 
knee-action models to the lowest 
prices since the introduction of 
the 1934 line, but applies also to 
the new Standard passenger cars 
formally introduced on June 2 at 
62 General Motors exhibits 
throughout the country. These 
models were already the lowest- 
priced cars of six or more cylin- 
ders on the market, Holler said. 

No changes whatever, Holler 
pointed out, have been made 
either in the product or in the 
equipment included in its price. 

“Soon the result will make 
itself felt over a very broad front. 
It will not only stimulate busi- 
ness in the local community 
where each sales is made, but, in 
the aggregate, will help to main- 


tain factory employment at a 
high level, benefiting untold 
thousands, in factory, field and 


mine, from which raw materials 
come, as well as the very large 
number directly engaged in 
building cars,” Holler said. 


Will Drive Tractor 


Milwaukee, June 8.—Louis 
Meyer, only automobile race 
driver to win three A. A. A. 


championships and second man 
in the history of racing to win 
two firsts at Indianapolis, has 
signed to drive the Allis-Chal- 
mers racing tractor on a Cana- 
dian fair circuit this summer. 





REGISTRATIONS 8 STATES FOR MAY, 1934-33 


The complete cumulative figures will appear every Saturday, until all 48 states or completed United States totals for the month have been printed. 
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Continental Motors 


Back to Muskegon 


Muskegon, Mich., June 8.—Re- 
moval of sales, service and part 
of the engineering offices of Con- 
tinental Motors Corp. from De- 
troit to Muskegon was announced 
here today in a statement from 
W. R. Angell, president. 

Consolidation of these offices in 
the Muskegon plant is seen as 
the first step toward removal of 
all executive offices and virtually 


all production from Detroit to 
Muskegon, where Continental 
first was established nearly 30 


years ago. 


G.M. May Sales 
Total 95,253; 
382.125 To Date 


1) 


(Continued from Page 


eries to consumers during the 
first five months of the year to- 
talled 382,125 compared with 297,- 


937 in the first five months of 
1933. 
Sales by the corporation to 


dealers in the United States dur- 
ing May reached a total of 103,- 
844 compared with 85,980 in May 
a year ago and 121,964 in April 
of the current year. During the 
first five months of the year total 
sales to dealers in the United 
States have reached 474,078 as 
against 327,806 in the same period 
a year ago. 

Total sales to dealers, including 


the United States and Canada 
plus overseas shipments during 
May reached a total of 132,873 


which compares with 98,205 in 
May a year ago and 153,954 in 
April of the current year. Sales 
to the same outlets during the 
first five months of the year total 
603,395 against 384,921 for the 
first five months of 1933. 


Export shipments are reported 
as unusually good as is reflected 
in the figures showing total sales 
to all dealers as compared with 
the figures showing sales to deal- 
ers in the United States alone. 
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Dodge Slashes 


Truck Prices 


$20 Up to $70) 


Detroit, June 8.-Sweepin 
truck price cuts, running as high 
as $70, were today announced by 
effect immediately. The reduc- 
tions begin with a scaling down 
of the prices of the standard 
Dodge 111'%-inch wheelbase com- 
mercial chassis, chassis and cab, 
express, canopy and screen types 
by $2. Reductions in the same 
amount are made in the price of 
the standard 119-inch wheelbase 
chassis and chassis and cab. 

On the 119-inch commercial 
panel, which has become the 
most popular of the Dodge com- 
mercial vehicles, the cut amounts 
to $35. Under the readjustment 
the base list price of the 111\%- 
inch commercial chassis is down 





to $365. The commereial panel 
on the 119-inch wheelbase, for- 
merly quoted at $630, now lists 


at $595 at the factory. 

The price slashes applying to 
the 1 and 1*%-ton 131-inch 
truck models are $25 on the 
chassis and chassis and cab. $30 
on the chassis and cab express, 
and $70 each on the chassis and 


Ths 


canopy, chassis and canopy with 
screen sides, and chassis and 
panel. With the reductions in 


effect, the price range of the %, 
1 and 1%-ton 131l-inch wheelbase 
standard Dodge truck series is 
from $515 to $760, as against the 
former figures of $540 and $830, 
respectively. 

The 1%-ton 136 and 161-inch 
wheelbase series has been treated 
to a uniform cut of $30 through 
which the base prices are now as 
low as $515 for the 136-inch 
chassis and $545 for the 148 and 
161-inch chassis. 


Will Make Trailers 
New Hudson, Mich., June 8. 
The Vagabond Coach Mfg. Co. 
has been organized to manufac- 
j}ture trailers and their equip- 
ment, with a capital stock of 
25,000, with $11,280 paid in. 





ao | 
| 


Dodge Brothers Corp. to go into | 





Automobile Industry’s 


Prosperity Cited by U.S. 


Washington, June 8.—Further 
evidence of the comparative sta- 
bility and prosperity of the auto- 
motive industry, which has been 
repeatedly cited by Government 
officials an example to 
well managed industries, is seen 
in wage and foreign trade figures 
released today by the depart- 
ments of labor and commerce. 


as less 


Frances Perkins, secretary of 
labor, showed that the average 
worker in the automotive indus- 
try during April drew $26.33 a 
week, compared to a weekly aver- 
age for all manufacturing indus- 
try of only $19.97. Wage in- 
creases were granted during the 
month totaling 9.9 per cent, but 
figured on an average hourly 
basis they work out 7.3 per cent. 

The Department of Commerce 
issued a statement showing that 
foreign sales of automotive prod- 
ucts during April exceeded those 
of March by 3.6 per cent, and 
sales in the same month last year 
187 per cent. During the first 
four months of this year the in- 
dustry’s foreign trade has topped 
that of 1933 by 142 per cent. 

“The upward swing in average 
weekly earnings for factory work- 
ers has continued unbroken since 
December, 1933, and in April 
reached the highest point since 
October, 1931,” Miss Perkins said. 

“The result has been a big in- 
crease in purchasing power 
among factory employes. 

“Wage rate increases were most 
pronounced in the durable goods 


industries, The greatest number 
of employes affected were re- 
ported in blast furnaces, steel 


works, rolling mills and the auto- 
mobile industry. More than 133,- 
000 workers employed in 95 blast 
furnaces, steels and rolling mill 
establishments received wage 
rate increases averaging 10 per 
cent and the average per capital 
weekly earnings were $22.19.” 





States shown previously include Delaware, North Dakota and Wisconsin, 








NON-AFFILIATED MANUFACTURERS 
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Del 34 1 6 7 1| 1| 1| 7| 1 572 
elaware 33 | | 2| 2] 2 1| | | | 1| 6 1| 12 2| I 534 

era 34] 16, 34 50] 28 | 7 9 5 2| 5 1 56 1 2735 
arylan 33] | 13 13] 34 3 1| 1 15 6 11| 3| 54) 8} 7 1982 

; "341 7| 8 15] 3 2 11 3 2 3 39) 20 3885 

North Carolina 33 | 10 10] 10) 22) 3 4| | 29) 8 2141 
34] 4| 1| 5] | | | | | 1 1| | 24| | 2 910 

North Dakota 33] 2! 2 1| | | | | | | | 1| 7 | 1 305 
° 34 | 1| 5| 6| 12 4 1 6 2 1 1 36) 16 | 2244 

South Carolina 33] | i 6| 19) 1 l 1| 11| 9 1 1023 
"34 | 8] 11) 19] 1] | 15 2 3 10) | 596 

Utah 33] : 7] 1| 7 2 4) 3} 11) 3 692 
ae 34] 6| 14 201 8) ] 18 4| 3| | 15) 25 2| 1] = 1996 

West Virginia 33] 10| 10] 9| 3) 3 12! 1 5 1| 4 16) 15| 1] 1503 
Wi : 34] 63| 93, 156] 6| 1| 1| 1| 20 5 7| 4 10) 63| 4| 21 4833 
isconsin 33 | | 49] 49] 4| 1| 2| | 22 6) 20| 4| 12| 84| 39| 2] 3116 
Total 34] «106! 172; 278] 58| 9 4| 8 80 22 17 9| 34 260 44 5] 17771 
—_ 33 | 93 93 66| 4.7 | 7| 4) 59| 17 51 6 23) 224 84 11] 11296 








BY MAKES, FIRST FOUR MONTHS, 1934-1933 


NASH GROUP NON-AFFILIATED MANUFACTURERS 










United States 
Complete by 
Months 
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33 255| 435| 6| 
"34 31, 946, 977] 232) 126) 242 
February Total +38 | 738] 738] 215| 318] _—48 
"34 167| 1418) 1585] 186) 166) 149] 
March Total 33 | 703} 703f 182] 330]  89| 
ean 34] 250| 1501] 1751] 373) 126) + 97 
prs 33] | 1040] 1040] 650] 354] 142| 
34]  448| 5333| 5781] 1225) 598) 824| 
Total to Date 435 3236 per 1487| 285 
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| means higher prices. 
| means lowered volume and low- 


Dealers Urged 
To Join Fight 


On Wagner Bill 


(Continued from Page 10) 

or any part of a labor dispute to 
the arbitration of the board or its 
appointees.” Similar agencies 
have been available to settle re- 
cent labor disputes, and none has 
proved effective in the major 
areas. 

The foregoing cover the major 
phases of the bill, which has been 
considerably shortened in text. 
In its present form it is as vi- 
cious in the things it leaves un- 
done as in the things it attempts 


to do. It is shot full of loopholes 
deliberately designed to provide 
an entering wedge for union 


labor leaders. 

If the bill is enacted into law, 
authorities are agreed that Amer- 
ica is in for the most extensive 
and disastrous series of strikes 
this nation has yet experienced. 
The car shortage early this year, 
due to the tool and die makers 
strike, is only a foretaste of what 
we might expect under the Wag- 
ner bill, with the encouragement, 
protection and legal sanction it 
gives to trouble makers. 

The new bill embodies practi- 
cally none of the recommenda- 
tions made by employer repre- 
sentatives while hearings were 
being held on it in the Senate 
Committee on Education and 
Labor. The new bill simply 
omits the most vicious and con- 
troversial points of the old. The 
major concessions made, from 
the standpoint of the automobile 
industry, are in not speeifically 
making the so-called “company 
union” illegal, and in raising the 
definition of “employer” from 
one with two or more persons 
on his payroll to one with ten 
or more. 

Among the things left undone 
by the new bill is to define the 
status of the Automobile Labor 
board created by the President 
upon settlement of the automo- 
tive strike threat, and similar 
boards created and functioning 
satisfactorily under other indus- 
trial codes. Although only two 
months old, the Automobile board 
has operated satisfactorily to 
everyone concerned, and it pre- 
sumably would be superseded by 
the board the Wagner bill seeks 
to set up. 

Another dangerous phase of 
the proposed bill is that it would 
take various labor provisions of 
the NRA, an emergency measure, 
and create out of them perma- 
nent legislation. It would make 
law out of theories still half- 
baked and unproved. Many of 
the nation’s leading newspapers, 
in editorials, have compared the 
effort to “jimmy” the Wagner 
bill through Congress to the 
head-hazy and emotional stam- 
pede which brought on prohibi- 
tion. 

Authorities are generally 
agreed that the only ones who 
stand to profit by enactment of 
the Wagner bill are the labor 
over-lords whose own income is 
dependent upon the number of 
dues-paying members they can 
whip into line, and the politicians 
who depend for re-election upon 
organized labor votes. Strikes 
mean economic waste. That 
That also 
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| ered income for the employer and 
| the 

| fatal 
| ploye who thinks for himself and 


The bill also is 
independent em- 


employe. 
for the 


wants to act for himself. 

The bill is now out of commit- 
tee and well on its way to be- 
coming law. The only way it can 
be stopped is to lodge so many 
protests at Washington that 
those with the best interests of 
the country at heart will realize 
that the country does not want 
it, will not have it. Wire your 
Senator and your President 
today 
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All Leading 


Continue Earlier Spurts 





Makes 


(Continued from Page 2) 


Ford in the leader’s position, the, 


same place it occupied during the 
first two months of this year. 
Ford registered 100,838 cars, or 
30.6 per cent of all cars registered 
during the period. This was a 
154.6 per cent gain over the 1933 
quarterly Ford figure of 61,282. 


Chevrolet, which was the leader 
in March, and carried that posi- 
tion into April, was second in the 
quarterly period. This position 
was gained by recording 82,870 
units, compared to 82,363 units in 
a like period of 1933. The share} 
of the field for Chevrolet dropped | 
from 36.11 per cent in the 1933} 
quarter, to 25.3 per cent in 1934. | 


Third place during the quarter | 
went to Plymouth, the same place | 
it occupied in each of the four} 
months this year. Plymouth’s 
quarterly mark for 1934 was 57,- 
281, 92 per cent better than the 
1933 total of 29,828. This increase 
in registrations raised its share 
of the field from 13.07 per cent 





a year ago to 17.4 per cent this 
year, 

Completing the first ten in com- 
parative standing for the first 
quarter of 1934, with 1933 quar- 
terly positions, are Dodge, 4-5; 
Pontiac, 5-4; Buick, 6-6; Stude- 
baker, 7-8; Oldsmobile, 8-7; Ter- 
raplane, 9-9, and Nash, 10-13. 

During the quarter Hudson 
moved from 19th to 11th in com- 
parative standing, by registering 
3,112 cars, a 322 per cent im- 
provement over the 1933 quarter- 
ly mark of 737 cars. 

Group tabulations for the 1934 
quarter, compared with 1933, show 
that the Chrysler group captured 
24.3 per cent of the field this year 
as compared with 21.6 per cent 
last year, Ford, 30.7 per cent this 


year and 17.6 per cent in 1933, | 
General Motors, 35.2 per cent 
compared to 49.9, Hudson, 2.9-2.22, 


and Nash, 1.2-.96. The independ- 
ents made up the balance of the 
total, with Studebaker leading 
that classification with 2.62-2.92. 


Every Section of U. By 


Shows Rise for April 


Detroit, June 8.—Complete pas- 
senger car registrations for April, 
1934, compared with April, 1933, 
show that every state made a 
much better showing, both in 
percentages and unit registra- 
tions, in April of this year than 
they did in the same period of 
1933. The percentage increases 
range from 21.6 in New York, 
where they boosted the 1933 total 
of 18,728 to 22,778 in 1934, to 484.6 
in Kansas, climbing from 6521 
units a year ago to 3,048 this year. 

The six New England states, 
Connecticut, Maine, Massachus- 
etts, New Hampshire, Rhode 
Island and Vermont, showed bet- 
ter than 68 per cent improvement, 
registering 19,973 units this April, 
8,142 better than in 1933. Massa- 
chusetts was the bell-cow in this 
group, with 11,218 cars registered. 

Empire State High 

The Eastern group, comprised 
of Delaware, Maryland, New 
Jersey, New York, Pennsylvania 
and the District of Columbia, 
were 52 per cent better this year 
than last. The totals for the two 
periods were 36,818 a year ago} 
and 55,965 this year. New York, | 
with the smallest percentage gain | 
of any state, likewise registered | 
more cars than any state, her 
record being 22,728 units. 

In the South, Alabama, Arkan- 
sas, Florida, Georgia, Kentucky, | 
Louisiana, Mississippi, Missouri, | 
North Carolina, South Carolina, | 
Tennessee, Texas and the two} 
Virginias got together and nearly 
doubled the 1933 efforts, showing 
98 per cent improvement, the dif- 
ference between 25,461 units in 
April of 1933 and 50,534 units this 
year. Texas led the states in this 
group, with 11,102 units recorded. 


Great Lakes Record 
The six Great Lakes states, in 


which most of the automobiles | 


are built, registered more cars 
than any other group. Illinois, 
Indiana, Michigan, Minnesota, 


Ohio and Wisconsin had a com- 
bined total of 57,515 units this 
year, 110 per cent more than the 
last year record of 27,344. Ohio, 
with 15,076, was the leader here. 

In the Middle West, Oklahoma 
posted a record of 4,495 registra- 


tions for April this year, com-| 
pared to 1,027 last year, and took | 


the lead in this group. With the 
efforts of Iowa, Kansas, Ne- 
braska, and North and South 





Dakota counting heavily in the 
totals, this section of the country 
boosted the 1933 efforts of 5,492 
units up 201 per cent, to the 
April, 1934, figure of 16,556. 

The eight Rocky Mountain 
states, Arizona, Colorado, Idaho, 


Montana, Nevada, New Mexico, | 


Utah and Wyoming, registered 
6,905 units this year, 115 per cent 
better than the year-old total of 


3,185. Colorado dealers reported 
2,624 sales to the state officials, | 
and won the blue ribbon out in| 
the tall hills. 

On the Pacific Coast, California | 
boasted of registering 11,764 cars 
during the period, compared to 
7,617 a year ago, to lead Oregon 


and Washington. The three | 
states combined to record 15,449 


cars in April, 1934, compared to | 
9,841 last year, better than a 57/| 
per cent increase. 


Will Tax Farm Trucks 

Indianapolis, June 8.—Privately 
owned trucks used for hauling 
farm products are subject to the 
state’s vehicle weight tax along 
with other trucks for hire, Frank 
Finney, state vehicle license com- 
missioner, has ruled. He pointed | 
to an attorney-general’s opinion 
to the effect that the section of 
the law exempting farm-use 


trucks from the tax applies only| Butte, 


to trucks for hire owned by non- | 
profit co-operative 
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Position Total Registra- % Grand Total Gain or Loss in 
to Date tions to Date Regis. to Date 1934 over 1933 
1934 1933 1934 1933 1934 1933 Units Per Cent 
CRG RMMEED. ciccevcscecces 81,122 48,301 24.3 21.63 +32,821 + 67.9 
EE catitetenvewsss 12 10 2,584 4,310 a 2.06 -— 1,726 — 40.0 
P| are eer er rere 14 11 1,650 3,872 5 1.89 —— 3,232 — 57.3 
AR 654,048 Wits ves 4 5 19,607 10,291 5.8 4.61 + 9,316 -+- 90.5 
ep | ee 3 3 57,281 29,828 17.4 13.07 +-27,453 +- 92.0 
OEE) Gis uve t bbiese es 101,265 39,997 30.7 17.60 -+61,268 +153.1 
NE 8 6.4. 5.9s.0 Se KR TERS 1 2 100,838 39,556 30.6 17.41 -+-61,282 +-154.6 
RE) Wkeee th aannee eee 23 23 427 441 a 19 — 14 — 31 
GENERAL MOTORS .... 115,846 113,730 35.24 49.93 + 2,116 — 18 
As Sida Wiis Gain teat .e 0.5% 6 6 10,905 9,814 3.3 4.39 =~ 1,001 wwe ZI 
ee eee 16 18 1,081 923 3 41 + 158 +- 15.9 
CUUEOE -esesi.c bu bene) 2 1 82,870 82,363 25.3 36.11 +- 6507 ++ 6 
ST TET CTT 25 20 254 683 .04 .o2 — 429 — 62.8 
CD bcs eccescace's 8 . 6,908 5,586 2.1 2.45 +- 1,322 + 23.6 
a ee errr 5 4 13,828 14,361 4.2 6.25 ae == UO 
MEN. ic eared s6'ak dwreke'e: 9,867 5,225 2.9 2.22 -+- 4,642 + 88.8 
REE. bcs veeneeves 9 9 6,755 4,488 2.0 1.9 + 2,267 + 50.5 
ME. cea Cetine veces 11 19 3,112 737 9 32 +- 2,375 +-322.2 
0) eee errs 4,030 2,196 12 .96 + 1,834 + 83.5 
RN OTED vxccsvacenese 26 * 198 oi .06 * + 198 * 
I aS tana tae eke babe 10 13 3,832 2,196 1.14 .96 +- 1,834 + 83.5 
PES ca enix dy sine wee ae 19 21 852 652 .26 34 + 200 +- 30.5 
MEET (p558p cece bap ees 22 17 472 1,083 14 56 —— G11 — 56.4 
CONTINENTAL ......... 20 26 727 143 .22 .06 + 584 +-408.4 
WERIUEERMEEE 556 6S ccs ceeas 27 25 137 307 05 19 — 2170 — 55.3 
EEE, ss cv RaW wkleeese 13 14 2,265 2,029 68 89 + 236 + 11.6 
oe a ORC RC eer eee 18 16 865 1,379 41 .60 —- §14 — $1.9 
ERED bd 6 6 6 bse E Os e8 17 15 1,062 1,917 49 89 =— 856 — 43.5 
| PIERCE-ARROW ....... 24 24 341 368 .09 .23 — 17 — 47 
GREEN ae er ee er 21 22 652 589 18 32 a 63 + 10.7 
PE AAREEES Sass sdeciss 7 8 8,634 6,769 2.62 2.92 + 1,865 + 24.7 
WEED tC adedaeudceweeeess 15 12 1,186 2,739 .36 1.43 — 1,553 — 56.8 
MISCELLANEOUS ....... 93 641 
THREE MOS. TOTAL.. 329,416 228,065 +-101,351 444 
* Not in production in 1933. 
5 “ ‘ county figuring prominently in 
Truck Owners 





associations.| Tripp 


Show Big Gain 
In South Dakota 


Winner, S. D., June 8.—The rise 


| of the motor truck in South Da- 


kota in the last ten years has 


been remarkable, according to 
South Dakota state authorities. 
The west river country of 


South Dakota has seen most of 


| the activity along this line, fig- 


ures by Frank Hady, state college | 
economist, show. He places the! 
rate of increase in trucking in| 
the entire state since 1923 at 138) 
per cent and that of the west 
river region at 291 per cent. 
The region includes Haskan, 
Jackson, Harding, Jones, | 
Perkins, Ziebach and| 
counties, with Winner} 


Mellette, 


the increased activity. 

While most of the trucks have 
| been placed in commercial use 
there has also been an increase 
in trucks for private use on 
|farms. In 1930 there was one 
| truck for every five farms. 
| Hady’s figures show that the 
| lure of easy profits claimed many 
who started truck lines. Of the 
382 in the state which have en- 
tered this business, only 138 op- 
erators remain at 
time. 


Take Old Firm 

Cleveland, June 8.—Hale-Sten- 
del Motor Co., one of the oldest 
Dodge dealers in this territory, 
has been taken over by W. O. 
Stendel, a partner of the former 
firm. The new firm will be 
known as Stendel Motors Inc. 








the present | 


May Shipments 
By Chrysler 
Reach 8079 Cars 


Detroit, June 8.—Shipments of 
/|Chrysler Sixes and Airflow 
Chryslers for May totaled 8,079 
units, according to Joseph W. 
Frazer, general sales manager of 
the Chrysler Sales Corp. This 
includes domestic, export and 
| Canadian shipments. 

May fell but a few units short 
of the April figures and was the 
second largest month Chrysler 
has had since May, 1931. 

Compared with May 1933, this 
year’s record shows a great gain 
in the Chrysler business, the 1934 
shipments being more than three 
times as great as those of a year 
ago. 





Registration Improvements Shown in All States 
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Many Fir 


May Payments 
Bound to Total 
Of $19,775,000 


By C. J. ALEXANDER 
New York, June 8. Improved 
earnings are bringing increased 
dividend payments in the auto- 





motive industry, including | re- 
sumptions by companies that 
haven’t paid in recent years, 


larger disbursements in some in- 
stances and extra dividends in 
others. 

Declarations by the industry in 
May aggregated $19,775,000, as 
against $15,036,000 in the like 
month of last year, an increase 
of 31.5 per cent, and the first 
week in June was marked by 
numerous declarations that 
should aid in bringing this month 
above a year ago. 

For the first five months of 
this year, automotive companies 
declared dividends calling for the 
payment of $43,202,000, compar- 
ing with $32,848,000 in the like 
period of 1933, an increase of 31.4 
per cent. 

Car and truck manufacturers 
in May declared dividends in the 
amount of $16,239,000, as against 
nothing in April and $13,219,000 
in May, 1933, a gain over a year 
ago of 22.9 per cent. 


Parts and accessory concerns 
in May declared $3,536,000, as 


against $581,000 in the preceding 
month and $1,817,000 a year ago, 
a gain over 1933 of 94.5 per cent. 
First Five Months 
| For the first five months, decla- 
rations by the car and truck 
companies aggregated $31,481,000, 
| as against $27,649,000 in the like 


1933 period, a gain of 13.9 per 
cent, while parts and accessory 
companies in the same five 
months declared $11,721,000, as 
against $5,199,000 a year ago, up 
126 per cent. 

This week’s declarations in- 
cluded the regular quarterly of 


25 cents a share by Mack Trucks, 
Inc., payable June 30 to stock- 
holders of record June 15. 


The L. A. Young Spring & 
Wire Co. resumed payments on 
its common with the declaration 
of 25 cents a share, payable Au- 
gust 1 to shares of record July 

} 16. The last previous payment 
by this company was made on 
January 3, 1933. 


Ross Gear & Tool Co. declared 
the regular of 30 cents on the 
common, payable July 1 to record 
of June 20 and the Perfect Circle 
Co. declared the regular quar- 
terly of 50 cents a share, payable 
July 1 to record of June 15. 


Briggs & Stratton declared the 
regular quarterly of 25 cents, and 
an extra of 10 cents a share, pay- 
able June 30 to stock of record 
June 20, and the Waukesha 
Motor Co. declared the regular 
quarterly of 30 cents on the 
common, payable July 1 to record 
of June 15. 

Lee Tire 


Lee Rubber & Tire Co. declared 
20 cents a share, payable August 
1, to stock of record July 16. A 
similar payment was made Feb- 
ruary 1, last, marking a resump- 
tion in dividends by this com- 
pany. The Goodyear Tire & 
Rubber Co. of Canada declared 
$1.25 on the common and $1.75 
on the preferred, payable July 3 
to stock of record June 15. 

With reference to Lee Rubber 
& Tire Co., the company earned 
$128,510 in the six months ended 
April 30, 1934, as against losses 
in the corresponding period of 
each of the three preceding 
years. The company announced 
that it had been buying its own 
stock in recent months. 


The Electric Auto-Lite Co. was 
to have met today for dividend 
action on its preferred and other 
dividend meetings scheduled for 
this month include Auburn, Fire- 
stone and Eaton Manufacturing. 
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The annual meeting of the 
White Motor Co. has been post- 
poned a second time and now is 
set for July 2. 

The New York Stock Exchange 
has before it an application from 
the Graham-Paige Motors Corp. 
for the listing of 172,452 addi- 
tional shares of common stock of 
$1 par value. 

A registration statement has 
been filed with the Federal Trade 
Commission by the Clinton Mfg. 
Corp. of Reading, Pa., organized 
to manufacture and sell trucks, 
accessories, tanks and fixtures. 
The company is seeking author- 
ity to issue 100,000 shares of 
common stock at $1 a share, 
which it expects to sell by mail. 

Franklin Assets 

Current assets of the H. H. 
Franklin Mfg. Co. as of Dec. 31, 
1933, totaled $616,000, including 
$38,000 in cash, as against cur- 
rent liabilities of $2,521,000, ac- 
cording to the company’s earn- 


ings statement for last year, 
which showed a _ net loss of 
$838,920. 

The Houdaille- Hershey Corp., 
which recently resumed _pay- 


ments of dividends on the Class 
A preference stock, increased its 
working capital to $3,186,433 on 
March 31 from $2,789,079 at the 
end of last year, and $2,511,218 on 
March 31, 1933. The resumption 
of the dividend was justified by 
current earnings, according to 
the belief in financial quarters. 

Indications that the price cuts 
by General Motors and Chrysler 
had been discounted in the stock 
market were seen in the fact that 
the shares of those companies 
did not react on the news. There 
was some feeling in Wall Street 
that the increased volume of 
business expected to result from 
the reductions might offset the 
lower prices, as far as earnings 
are concerned, 

The motor shares participated 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 








New York, June 8, 3:30 P.M.—Motor shares were in the fore- 
front of the rally which took place on the New York 
Stock Exchange today. Chrysler advanced more than 
three points and General Motors was up two and five 
eighths. Other automotive stocks joined the procession 
in the most impressive rally in weeks. Trading volume 
increased, 





| . 
in the rallies in the general mar- Auto-Lite Acquires 


ket during the week. These ral-| : ; caine : 

lies were attributed in some| Owen Dy neto, Syracuse 
quarters to renewed inflation Toledo, O., June 8.— Electric 
sentiment due to increasing gov-| Auto-Lite Co. has acquired the 


ernmental expenditures in the| Owen Dyneto Corp. of Syracuse, 
agricultural regions. N. Y., which manufactures light- 
Weekly Price Averages ing, starting: and ignition units 
The Automotive Daily News for automobiles, regulators and 
stock price averages showed the other products for a considera- 
: . : tion of approximately $3,000,000. 
following changes in the week 


Announcement of the purchase 
was made by C. O. Miniger, 
president of Auto-Lite, who has 


ended June 6 from the week pre- 
ceding: 


Last This 

Week Week Change | been negotiating in Syracuse for 
24 motors 23.60 22.47 1.13) the plant for two weeks. 
10 car-truck companies. 24,64 23.22 1,42 ies 2 7 re 
10 parts-accessories 18.33 18.51 +0,18 Principal customers of the 
4 tire-rubbers 19.89 19.96 9.07 | Owen Dyneto Corp. are said to 


The decline for the week was 
due entirely to weakness in the 
shares of the car and truck com- 


Pierce-Arrow, Reo 
makers. It has 
in both the 


be Packard, 
and other auto 
numerous branches 





panies. Plus and minus signs|/ United States and Canada which 
were pretty well divided in the! ayto-Lite will continue to operate 
parts and accessory and tire and | when they do not conflict with 
rubber groups but in each in-| Auto-Lite branches, 


, . the present 
stance the gains outweighed the afticintn stake. 


| 
losses. Nash and Hupp finished | 
slightly higher in the car and} 
truck section of the list and) Scovill Dividend 
among the parts and accessory | , 2 eo 
shares to show gains were Bohn Waterbury, Conn., June 8. The 
Aluminum & Brass, Borg-War-| Scovill Mfg. Co. has declared a 
ner, Eaton, Electric Auto-Lite, | dividend of 25 cents a share, pay- 


Stewart-Warner and Trico Prod-| able July 1 to stockholders of 
ucts. Firestone and United States| record June 15. The dividend is 
Rubber were higher in the tire| the same as that declared for the 
group. previous quarter. 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JUNE 8, 1934 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 





Last Sale 





1934 1934 NEW YORK June$June1 | 1980, 1984 pare leas’ 
233 133 Allis Chalmers Mfg.......... 1634 15 191% 12% Ludlum Steel ........ 15'4 
337% 18! American C. & F.....cccccce 21 191% | 4134 23%, Mack Trucks (1) .......+002 27 25 
12% 6! American Chaim ...ccccccece 7'% ee 2034 Marlin Rockwell 21! 

1% 4% American La Fr, ...cccccess 7% cece | 21% il Midland Steel eee eae 1334 ae 
17'4 8% American Woolen .......... 1134 101% | 12 7% Moto-Meter G. & FE 9 8% 
573% 31% Auburn Auto (2) ........... 36 34 4434 22 Motor Products ....:.e00-% 26 22! 
23% 135g Bendix Aviation ........ 16 141% | 16". 9 Motor Wheel 10%4 9Y% 
6834 4906 Boem A. & Bin ccccccncerccs 57 woe. | 11S 6 Murray Corp, ...... 478 6434 
2856 2054 Borg-Warner .......ccccccee 2334 21% | 32% 15 DG dacuterceeginbenacaden 18! 1648 
1938 12 NN I 1734 16% 658 a YS Peerrr rr Tree 416 37% 

744 538 bee Mee Ce... B. Gi ncccre 65% 6 612 2 Pierce-Arrow .cccccccccccece 27% 3 

534 3 ee oe 334 : 23 16 Raybestos Manhattan ....... 19 18 
6044 CS ee 4314 38% 54 eee EE onda ska caeewnes ‘ee 314 
28! 155g Collins & Aikman .......... 1814 16% | 2534 15 Republic Steel Corp 1734 15% 
3514 185g, Commercial Credit ......... 29 26 8 35g Sparks-Withington .......... 6 53 
5934 3534 Commercial Inv. T. (2)..... 54 4934 | 105% 6% Stewart-Warner...... 7 3% 67 

238 14g Continental Motors ......... 1% 14%] 9% 4% Studebaker ........ $56 

5% 2! Curtion- Wright ..ccccscccess 358 3% 9'8 5 Wee GE. csseiciccvocene 514 5 
12'4 5% Curtiss-Wright A .........6. 11's 91% | 2014 13! Thompson Products ........ 151% 1314 
10374 80 du Pont de Nemours........ 90 82 41 26% Timken Roller Bear ceeeeee 30 27% 
22% SOee. Tete Be ccctccsnddscacse 1834 1614 | 507s 3574 Union Car. & Carb. (1).. 41% 38% 
313% 181g Electric Auto-Lite .......... 2334 197¢ | 647% 37 U. S. Industrial Alcohol « 42% 4 
52 40% Electric Storage Battery +1 ; 24 14% U.S. Rubber ............ 20% 18 
27'4 9 Evans Products 2 22! 47'4 30'4 West’house FE, & M... 36% 325% 

834 S36 Federal Motor ....cccccsecs 6% . 7% 4's Yellow Truck ce eeeeece 47% 4% 
2514 17 Firestone T. & RB... sccce. 19 1714 | 2234 15 Young Spring & Wire. 18% 161% 

458 OE A ee Ae 2% CHICAGO 
12344 113 General Elec. Spec. (60c).. 123 121% 3% at ‘A iietne She “i, Oe 214 
‘? 29% General HNNORD Vaated sedans nore - 10 534 Bastian Blessing ; ; 514 au 
2844 1558 Glidden Pe een ne ae Awe ee ae 26) 242 237% 1354 Bendix Aviation sasaes “ae 14 
s 12% Goodrich, B. F. Aa] 125% 2814 203 Borg-Warner 23% 2156 
a1) 26% Goodyear T. & R............ 30 2614 23 11 Houdaille-Hershey A 2034 22 

4) 2! Graham-Paige ........-.-. 25 2 67% 334 Houdaille-Hershey B . : 458 4', 

634 1! Hayes Body Ee Pee ee 35% reed te ee ecttia Mia. wee 12% Bs 

67% 33; Woudaille-Hershey B 434 456 3234 23 Nesliat (Heals 28 261 
23% 11 Houdaille-Hershey <A 2034 2154 214 u Pines Waterfront 
24! 12 Hudson Motor 1414 12% 

7% 3'g¢ Hupp Motor 4 356 DETROIT 
46 30 Inter. Harvester .. 33 3034 8 3%, Ex-Cell-O Aircraft & Tool.. 5 
6648 44 Johns-Manville 515g 46 6 37g Hall Lamp Co ‘ : re 

' 2! Kelly-Spring. Tire 2% 2! 74 52 Parker Rust Proof 59% 57 
14! 8 Lee Rubber & Tire .. 131% 11! 8%4 4'4 Timken-Detroit ae 7 6%4 
437 273 Libbey-Owens-Ford Glass 3114 30 17% 70c Warner Aircraft C 7 


i 
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ms Now Resuming Dividend Declarations 





Banks Agree 


To Trustees 
For Franklin 


Syracuse, N. Y., June 8.—Cred- 
itor banks, representing 90 per 
cent of the $2,500,000 of claims 
against the H. H. Franklin Mfg. 
Co., agreed to the appointment of 
three trustees in the voluntary 
bankruptcy proceedings of the 
company. The banks wanted Giles 
H. Stillwell, chairman of the 
Franklin board and receiver since 
the bankruptcy petition was filed 
early in April, to be the sole 
trustee, but, acceding to the de- 
mands of certain minority cred- 
itors, agreed to the naming of G. 
Norman Knaus and Hugh H. 
Goohart, to act with Mr. Stilwell. 

Knaus is a Syracuse manufac- 
turer, and Goohart was long 
Franklin’s advertising manager. 
In appointing the three trustees, 
Referee in Bankruptcy Ben Wiles 
fixed the bond of each at $50,000 
and adjourned the first meeting 
of creditors to June 25. 

Stilwell announced that several 
plans for the re-organization of 
the Franklin company were be- 
ing discussed by different groups, 
but that none of the plans had as 
yet taken definite form. 


Perfex Radiator Buys 
Old Perfex Corporation 
Milwaukee, June 8.-A new or- 

ganization, the Perfex Radiator 

Co., has bought out the old Per- 

fex Corp. here. Julius K. Luthe 

is president and treasurer of the 
new concern, R. W. Wilson, vice- 
president, and L. J. Burlingame, 
secretary. The directors are 

Luthe, Wilson and Albert Pue- 

licher. 

Heavy duty radiators 
trucks and tractors are 
manufactured. Additional prod- 
ucts will be added, a new re- 
search laboratory installed and 
the engineering and sales forces 
increased. Business this year is 
60 per cent ahead of 1933, it was 
said. 


for 
being 


Tide Water Preferred 


New York, June 8.—The di- 
rectors of Tide Water Associated 
Oil Co. have voted to pay a di- 
vidend of $2.00 a share on its 
six per cent cumulative con- 
vidend due Jan. 1, 1934. The pay- 
quidation of the unpaid balance 
of 50 cents which was due Oct. 1, 
1933, and the $1.50 quarterly div- 
idend due Jan. 1, 1934. The pay- 
ment is to be made on June 30, 
1934, to stockholders of record, 
June 8, 1934. 


Ajax Bid Ok’ed 

Racine, Wis., June 8.—The bid 
of J. M. Siegel, Chicago, of $24,- 
500 for the Ajax Rubber Co.'s 
factory building here has been 
confirmed by Judge Belden in 
circuit court. Machinery to the 
amount, of over $17,000 was also 
purchased by Siegel. Included in 
the purchase was 18 buildings, 
one a five-story structure erected 
in 1928. 


Perfect Circle Declares 


Hagerstown, Ind., June 8.—The 
regular quarterly cash dividend 
on 162,500 shares of stock out- 
standing was recently declared 
by the board of directors of the 
Perfect Circle Co. The dividend 
amounting to fifty cents a share, 
is payable July 1, 1934, to stock- 
holders as of record June 15, 1934. 


Waukesha Dividend 

Waukecka, Wis., June 8.— Di- 
rectors ot Waukesha Motors Co. 
declared the regular 30 cents 
quarterly dividend June 5 on the 
company’s common stock. Pay- 
ment will be made July 1 to stock 
of record June 15. 








10 CASH IN ON WORLDS FAIR TRAD 
GUNGENTRATE IN GHICAGO TRIBUNE 


This Newspaper’s 620,000 Circulation in City and Suburbs Gives Practic 


ae s a a 


WHAT WOMEN WANT, they get in the Chicago 
Tribune. Every subject dear to the feminine heart 
finds representation in the Tribune’s women- 
written, women-edited feature columns. As a 
result the Tribune has more women readers, 
more influence with women, than any other 
Chicago newspaper. 


4 ‘4 é 


ally As Great Net Covera; 


As Any Two Other Daily Papers Combined! = 


@ With the new World’s Fair already 
breaking last year’s phenomenal rec- 
ords, with Chicago the sure objective 
of millions of motoring visitors this 
summer, now is the time to place a 
strong schedule in the Chicago news- 
paper which is best qualified to do the 
advertising job in this plus market— 
the Chicago Tribune. 

Practically every motor car owner in 
Chicago and suburbs can be reached 
through the Tribune, which reaches 
more than 620,000 families in the 
metropolitan market — practically as 
great a coverage as the net coverage 
of any two other Chicago daily papers 
combined. 

Because the Tribune does a much 
better advertising job, motor car man- 
ufacturers during the first five months 
of 1934 placed 32.5% of their Chicago 
advertising linage in the Tribune. This 


was 36.4% more than they placed in 
any other Chicago newspaper. 

General tire and tube advertisers 
know which Chicago newspaper reaches 
most motorists. During the first 
five months of this year they placed 
41.3% of all such linage in Chicago 
newspapers in the Tribune. And gen- 
eral gas and oil advertisers placed 41% 
of their Chicago linage in the Tribune 
—or twice as much as they gave to any 
other Chicago paper. 

Take advantage of the opportunity 
to do a national as well as local selling 
job in Chicago this summer. Ask a 
Tribune representative to give you 
complete information now! 


Chicago Tribune 


THE WOKLD'S GREATEST NEWSPAPER 


1,087,000 IN THE first 10 days—74% more than in the same period of last year. That’s how the 1934 edition of the World’s Fair is clicking 
with Mr. and Mrs. America who are making Chicago a plus market which merits intensive cultivation through the newspaper best fitted to 


do the job—the Tribune. 


YOUR BEST PROSPECTS for new motor cars are the present buyers of tires and tubes. 
During the first five months of this year the Tribune printed 41.3% of all the general tire and 


tube linage appearing in Chicago newspapers 
printed. 


61% more than any other Chicago paper 


{ 


P 

BECAUSE THE TRIBUNE publishes a ne 
paper which people want, because it prints 1 
true news gathered at first hand by compet« 
reporters, it today reaches over 620,000 fami! 
in Chicago and suburbs alone—52% m 
families than any other Chicago daily ne 
paper reaches. 


SECOND 
PAPER 
TRIBUNE 


2,500 line contract rate 
AT THE LOWEST general daily milline rat 
any Chicago newspaper, the Tribune can p 
your messages before more than 620,000 fam 
in Chicago and suburbs alone. 


MORE GAS AND OIL buyers in Chicago and suburbs read the Tribune than read any ot 
Chicago daily newspaper. That’s why during the first five months of this year the Trib 
carried more than twice as much general gas and oil advertising as any other Chicago ne 


paper carried. 





